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After 8 months in the role of Chief Executive, Grant Kerr rolled out his new strategy and vision for the 
Nelson Tasman Chamber of Commerce to a packed house in early October. The Chamber’s vision is to 
be the most valued first point of contact for business support and advocacy in the region.

Grant explained his strategy is about building on the success of the Chamber over the past decade, and identifying new opportunities to 
provide increased value for Chamber members.

“This is an initial strategy to set the direction. As the region continues to grow we (the Chamber) need to continually review the requirements 
of our members to ensure we are delivering what they need.”

BE THE MOST VALUED FIRST POINT OF CONTACT FOR BUSINESS SUPPORT AND ADVOCACY IN THE REGION

ADVOCACY

Leading advocacy and 
initiatives on key issues 

that affect business 
in our region

OBJECTIVES
Develop key strategic 
relationships
Increase efficiency in local 
and central government
Ensuring key regional 
economic infrastructure is 
beneficial to businesses

NETWORKING

Provide opportunities for 
members to meet and 

create new business
opportunities

OBJECTIVES

To be known as the 
first point of contact for 
business networking 
opportunities

Close and effective 
relationships with key 
business agencies

MEMBERSHIP 
VALUE

Ensure 
maximum benefits 

for members

OBJECTIVES
Enhance member 
connectivity with Chamber

Provide and inform 
members of discounts 
Grow membership

BUSINESS 
PARTNERSHIP

DEVELOPMENT 
& EDUCATION
Ensure there is an 

appropriate level of 
business education 

and information to support 
members’ needs 

OBJECTIVES
Create the environment for 
business education
Connecting economic 
development issues to 
member interests
Connect with key 
educational agencies

TRADE

Maintain and develop 
our international network 
to assist members to trade

OBJECTIVES
Own the region Export NZ 
brand
Provide international 
authentication for 
exporters
Link members to 
international trade 
delegations
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CROMBIE LOCKWOOD (NZ) LIMITED
14 Oxford Street, Richmond — Phone: 03 543 9021 — Website: www.crombielockwood.co.nz

“Commercial, Domestic, Life & Health Insurance 
– we have got it all covered; have you??  

Contact us now for a free, no-obligation quote.”

CEO Comment
As we were preparing this edition of Commerce Comment for 
print, the 2017 Nelson Pine Industries Business Award entries 
closed. The Chamber team watched in admiration as talented 
businesses dropped in what they hope are their award-
winning entries. It’s not an easy feat to capture the essence 
of a business in an entry form, and I salute those of you 
who invested the time and energy into producing another 
excellent year of high calibre entrants.

We introduce you to our Business Award entrants in the 
following pages, and you’ll see once again the diversity of 
businesses we have across the Nelson Tasman region. We hope to see many of you at our 
awards evening on Friday 3 November at the Trafalgar Centre to celebrate our region’s 
business success. There are still tickets available so get in touch to secure yours now.

Outside of Business Awards it’s been a time of change for the Chamber. Hopefully you’ll 
read with interest the new direction I have set, which I believe will ultimately deliver 
greater value for our members. Of course, setting the strategy is just the beginning. The 
proof will be in the delivery, and I have the greatest confidence that our Chamber team 
will deliver. We have welcomed two new staff members – Megan and Jane – in recent 
months, and they both bring fresh ideas and energy. I will be looking for our team to 
continue building on the success of the Chamber.

Throughout the process of developing the new direction for the Chamber, I have worked 
closely with the Nelson Tasman Chamber Board. I believe we can more actively leverage 
off and make use of their diverse expertise and experience. The Board has given us 
their full support on the Chamber’s strategy, and I look forward to an active working 
relationship.

As always, I would love to hear your views on the Chamber’s new direction. Get in 
touch by emailing grant@commerce.org.nz, or I hope to catch up with you at one of our 
upcoming events.

Grant Kerr
Chief Executive 
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A new direction for the Chamber
< CONTINUED FROM PAGE 1

“We have a fantastic active Chamber in this region, and that’s down 
to the previous leadership and Chamber team. My job is to continue 
that good work as well as providing new and engaging opportunities 
for members.”

Grant has identified five ‘strategy pillars’ to grow the Chamber and 
its network, which are: Advocacy, Networking , Business Partnership 
Development and Education, Membership Value and Trade.

Advocating on behalf of members is a key role for the Chamber, and 
Grant is keen to establish the Chamber as a lead on all key issues 
facing members. “This is about having a productive relationship with 
local and central government so that when issues hit the media, we 
already know and are supportive of the initiative. I don’t want to be 
in a position where we are at odds, and the only way to do that is 
work alongside the decision makers early and constructively”.

“We also want to be known as the first point of contact for business 
networking opportunities, and have close and effective working 
relationships with key business agencies. We’re already doing 
this with the Nelson Regional Development Agency, and we’re 
identifying possibilities where the Chamber can leverage off NRDA 
activities to bring more speakers and professional development 
opportunities to members.”

Grant is working to make sure there is an appropriate level of 
business education and information to support the needs of 
members. “I want to see us connecting economic development 
issues to the interests of our members, and to partner with key 
educational agencies to really create the environment for business 
education”.

Another key pillar of the strategy is to build on international 
networks to assist members to trade. Trade is a critically important 
part of Nelson Tasman’s economic success, so it is important the 
Chamber takes a stronger lead in this space.

All of the strategy pillars will ultimately provide maximum benefits 
for Chamber members. In addition, Grant is exploring additional 
value opportunities and discounts, such as the Saveawatt discount 
electricity offer.

While the strategy sets the direction for the Chamber, innovative 
ideas are always welcome. “The Chamber team is now moving into 
the planning phase for the year ahead, and we want to make sure we 
get it right and deliver new opportunities for members”.

Additional opportunities for Chamber members

The new strategy isn’t the only exciting development for Chamber 
members. The Nelson Tasman Chamber and the Marlborough 
Chamber have recently signed a Memorandum of Understanding 
where staff resources will be shared to ensure both Chambers can 
leverage off event opportunities, as well as providing a stronger 
collective voice on issues affecting both regions.

Effective from the beginning of October, Grant is providing 
leadership to Marlborough Chamber staff on a part-time basis, 
primarily to provide guidance and oversight of the Marlborough 
Chamber’s strategy. While there are areas where the strategies of 
both Chambers overlap, he is determined to keep the identities 
separate.

In addition, the two Chambers will also share communications 
resource, to help present more consistent messaging when 
advocating to central government.

“At a practical level, it enables us to provide an improved offering of 
events through a more coordinated approach, which is where I see 
great value for our Nelson Tasman Chamber members” said Grant.

A steering committee made up of three members of each Chamber 
Board will meet on a regular basis to ensure both Chambers are 
achieving the benefits from the resource sharing agreement.

“The strategy and arrangement 
with Marlborough positions the 
Chamber to take advantage of a 
whole lot of regional opportunities 
that we previously weren’t able 
to, which provides increased 
opportunities for our members.”

Lees Seymour, Chamber Board President

“Just some of the expected 
outcomes from a resource sharing 
exercise between the two chambers 
are a stronger chamber network 
for ‘the top of the south’ island, 
increased positive engagement 
between Nelson/ Tasman and 
Blenheim, and better advocacy for 
business with local government and 
government stakeholders.”

Ru Collin, Chamber Board Vice President

“Each region has a unique identity and presence 
and it’s important we maintain these. However, 
on issues affecting the ‘top of the south’ it 
makes sense to coordinate a collective voice in 
terms of advocacy with central government. We 
think this will help to better realise and support 
opportunities for both regions” said Grant.

Grant shares the Chamber strategy to a packed house at Trailways on 3 October.
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New Chief Executive for Nelson City Council

Patrick (Pat) Dougherty has been appointed as Nelson City Council’s new Chief Executive. Mr Dougherty is currently the Chief Executive of Kapiti 
Coast District Council, a role he has held for the past 9 years. Prior to his role on the Kapiti Coast, Mr Dougherty was Deputy Chief Executive at 
Nelson City Council. Nelson Mayor Rachel Reece said they were “extremely fortunate to have secured not only an experienced Chief Executive, 
but someone with a significant amount of local knowledge”. Mr Dougherty’s start date is yet to be confirmed.

Nelson City Pack & Send’s Franchisee of the Year

Congratulations to Jo and Bill Lawrence from Nelson City Pack & Send for winning Franchisee of the 
Year at the recent Pack & Send national annual conference. Pack & Send Nelson City offers a complete 
range of services including courier, road, sea and air freight, export and import, plus a professional 
packing service for anyone who needs it. Historically the Franchisee award has gone to larger, well 
established main centre franchisee stores, so it’s testament to Jo and Bill’s commitment to their 
business after just four years since starting up in Nelson. “An award like this, at this stage of our 
business, is a real validation of our efforts in building a unique and trustworthy service to individuals 
and businesses in Nelson” says Jo. “We are a packing and logistics business with no limits – our job is 
to provide the right solution for anyone who wants to send anything, anywhere”.

Kernohan celebrates its 45th anniversary with a new look

At 45 years young Kernohan Engineering is sporting a new brand in line with its key markets and 
strategic direction. With a focus on Maintenance, Innovation and Safety Solutions the goal is to 
support industry maximise uptime, realise potential and manage risk.

General Manager, Mark Sutton, says “It’s an exciting time for the team. We’re proud of our 
heritage and excited about our future – it’s a good combination”.  To learn more, check out 
www.kernohan.co.nz.

The New Zealand Cider Festival 4 November

The New Zealand Cider Festival is a family-friendly celebration of all things Cider, located at Founders 
Heritage Park in Nelson on Saturday 4th November. Sample over 80 NZ Cider varieties and feast on 
delectable local artisan foods while relaxing in the sun and listening to live music from talented NZ 
musicians. Attend talks and demonstrations, explore the park, play with the giant handcrafted games 
and keep the kiddies entertained with apple science and art. Described by National Geographic as 
“heaven for Cider seekers”, the Festival is just one of the many great reasons to visit the Nelson/
Tasman region. See the website for more information: www.nzciderfestival.com

Chamber welcomes two new Board members

The Chamber welcomes Robyn Wilson and Nigel Andrews to the Chamber Board following elections held in July. Robyn Wilson has an 
extensive background in commerce having spent 30 years in the banking industry, and is currently Commercial Business Partner with the BNZ. 
Nigel Andrews is a successful Z retailer, with a number of stations in Nelson, Marlborough and the West Coast. 

The Board now consists of: Lees Seymour (President), Patrick Smith (Past President), Peter Pattullo (Vice President), Ru Collin (Vice President), 
Emma McCashin (Board member), Manoli Aerakis (Board member), Robyn Wilson (Board member) and Nigel Andrews (Board member).

4
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Celebrating business
Congratulations to the following businesses for entering the 2017 Nelson Pine Industries 
Chamber of Commerce Business Awards. We look forward to celebrating with you all at 
our awards evening on Friday 3 November. Limited tickets to this premier event are still 
available so call now!

Abel Tasman Canyons: Abel Tasman Canyons Limited is a Motueka-based adventure tourism business offering 
guided canyoning tours. In October 2012 Toine Houtenbos and Eva Maureau opened the doors of their canyoning 
business, and the team now consists of 9 full-time and 4 casual staff members. Guides take customers away from 
the coastline and off the beaten track to explore the remote canyons in the heart of the National Park. Toine and 
Eva consider it a true privilege to enable both locals and international visitors to explore the sheer beauty of the 
canyons and create unforgettable experiences.

Abel Tasman Sailing Adventure: Abel Tasman Sailing Adventures is a family run yacht charter business and this 
year celebrates 20 years in business. They offer skippered sailing tours of Nelson, Tasman Bay, Abel Tasman National 
Park and Marlborough Sounds. The company specialises in sailing catamarans and the fleet has now grown to 
include five sailing catamarans ranging from day sailing yachts to luxury cruising catamarans for a truly special 
experience. Their tours are a great way to explore our region and perfect for a relaxing holiday for you and visiting 
friends and family.

Access Dental: Access Dental is a family dental practice offering gentle, affordable care. With state of the 
art technology, Access Dental is a team of experienced, passionate dental professionals who value good 
communication with an emphasis on prevention/education. The Access Dental team are an authentic, 
compassionate and cohesive team dedicated to bringing a new dental experience. Paula Palmer, the principal, 
is the first dental hygienist to set up a general dental practice in New Zealand. Her passion for educating and 
enhancing dental experiences for patients saw her open her innovative business venture.

Elise Hair & Beauty: Welcome to Elise Hair & Beauty, a destination salon leading the way in this exciting industry 
using the latest technology available. They happily use NAK Hair products, which are not tested on animals and are 
sulphate and paraben free. Sarah Nyssen is the owner of Elise Hair & Beauty and has been in the beauty therapy 
industry for 9 years. She is extremely passionate about hair & beauty and over the 10 months she has owned the 
business, Sarah and her team have transformed the interior of the salon by adding two beauty rooms and giving 
the existing hair salon a refreshing face-lift. The team is excited to meet you in their friendly salon for some 
well-deserved pampering.

Heke Homemade Herbals: It all started with a desire to utilise a non-productive, steep and shady urban garden, 
a love of herbal tea and a loathe of lawn-mowing! Initial tea trials at the Nelson Market and via social media were 
a sell-out success and encouraged Emma Heke to dig up all her urban lawns and plant a myriad of herbs and true 
tea plants. Heke Homemade Herbals was officially launched in September 2015. In 2017, with over 30 tea blends 
supporting health and wellbeing, Emma has a loyal, local customer base and an ever-expanding domestic postal 
enterprise.

Kitchen Studio Nelson: Kitchen Studio has been operating in Nelson for over 20 years and firmly believe the 
kitchen is the heart of the home. Avesh, Susan and the team look after the whole kitchen process from initial design 
inspiration through to final installation. They know any renovation or new build can be stressful so they co-ordinate 
with and organise the trades people you need, from electrician to plumber. With Kitchen Studio Nelson’s Total Trust 
Deposit and 10 year guarantee you can rest assured you’re in safe, reliable hands.

Image thanks to: 
Picture Perfect Photography
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Winning on 
your mind?

Wishing all the entrants 
in the 2017 Chamber of 

Commerce Business Awards 
THE BEST OF LUCK!

Supreme Winners 2016

CHAMBER of COMMERCE

2017
BUSINESS
AWARDS

Kiwi Kai Nelson Limited: Locally owned and operated, Kiwi Kai Nelson has grown from a market stall to online 
sales, a savvy app, wholesale, catering and now a new retail outlet at 41 Halifax St. We are the only Maori Kai 
destination in Te Tau Ihu open 6 days. Kiwi Kai Nelson specialises in nourishing and finely balanced kai with exotic 
tastes and textures and a strong emphasis on indigenous fusion and seafood with a kaupapa Maori influence. Our 
small industrious team are very proud to enter these awards. Kiwi Kai he iti kahurangi - Kiwi Kai a little treasure.

McCraes Blinds and Screens: Annette and Shane McCrae started their business in 1994, selling blinds and screens 
as a franchisee. They sold their house and gave up well-paid jobs to start in an industry they knew nothing about. 
It was a challenging time but they had youth, determination and energy on their side and a conviction in their 
ability to make something from nothing. Fast forward to today and not only do McCraes manufacture 90% of their 
products, but they have extended their range to include curtains, awnings, fly screens and security doors. 

Mint Flowers: Mint Flowers is an independently owned and operated florist shop situated in the Dowsons 
Arcade, with owner Kay Jordan a qualified designer ready to create beautiful bouquets and arrangements to suit 
all occasions. Kay prides herself on premium quality, convenience and affordability. Mint Flowers offers beautiful 
wedding, sympathy and corporate arrangements as well as bouquets and fresh cut flowers. Mint Flowers also 
specialises in a range of gift baskets, and offer a friendly and professional service with a very creative touch.

Ngāti Koata Trust: The Ngāti Koata Trust is the mandated representative voice of the Ngāti Koata people which 
settled in Te Tauihu in the mid 1820s. Their mission is to create an environment in which Ngāti Koata can flourish and 
their guiding principle is to support the wellbeing of their people, places and treasures. From their administrative 
offices in Whakatū (Nelson), Ngāti Koata develop programmes and initiatives that aim to build the social, economic, 
cultural and spiritual capacity and wellbeing of Ngāti Koata members wherever they may be.
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Big thanks to our judges and sponsors 

THE JUDGES FOR THIS YEAR’S EVENT ARE:

Anissa Bain Partner in Pitt and Moore law firm and Institute of Directors Member.

Viv Fox Former owner of several award-winning restaurants and hospitality businesses including the
 Smokehouse Café at Mapua which won the Supreme Award in 2001.

Euan McIntosh Euan joined Forsyth Barr Nelson in 2006. Euan is an Authorised Financial Adviser (2011) and was  
 accredited as an NZX Advisor in 2009.

Brian Hirst Founder and owner of Tasman Bay Food Group which exports its products around the world
 and won the Supreme Award in 2007.

Paul Steere Former NZ King Salmon chief executive director, Nelson Airport chairman, NMIT Councillor 
 and NZ Red Cross Immediate Past President.

The Supreme Winner of this year’s awards will get a brand new Bowater Honda 
car, all signwritten to celebrate their achievement, to drive for three months 
courtesy of Bowater Honda. Air NZ, Icehouse, NZME, Fairfax and Mediaworks are 
also donating prizes to category winners.

Proudly sponsored by:

Paradise Brokers: Kenn Butler has over 40 years of experience in the insurance industry and owns Paradise Brokers, 
a specialist provider of fully customised business insurance solutions. Paradise Brokers pride themselves on industry 
experience, dedication to their clients, and total commitment to their organisational values of integrity, trust, 
respect, care and loyalty to their community. For the team at Paradise Brokers business is about people. They have 
a passion for customers with whom they build relationships based on listening and open communication; ensuring 
systems are kept simple and understandable.

R&R Kayaks: R&R Kayaks is a family owned sea kayaking business located in Marahau, the gateway to the Abel 
Tasman National Park. They cater for all types of travellers, offering a great variety of guided tours, kayak rentals as 
well as private and customised tours. R&R Kayaks’ aim is to provide the highest quality sea kayaking adventures for 
their guests in the Abel Tasman. This is achieved through strong, effective and ethical management practices, high 
level of training for motivated staff and a clear focus on environmental values, with respect for the land and the 
ocean.

Sublime Coffee Roasters: Sublime Coffee Roasters was founded in 2005. From a very humble beginning, Sublime 
has steadily grown. In an effort to forge individuality in a crowded market place they have designed and built their 
own roasters and processing plant. This uniqueness allows them ultimate control over their product and product 
experience. Combined with careful selection of likeminded cafe supply relationships, the Sublime team has 
boomed into a business that now employs 23 highly caffeinated people and supplies coffee not only nationwide 
but also into Australia and Asia.

Wilsons Abel Tasman: People, Place and Passion are key to the Wilson family’s commitment to taking visitors 
to a place where life seems better. People are the story-tellers, hosts, custodians of the land, and travellers on a 
journey of discovery. The place is Abel Tasman National Park. The Wilson family has been welcoming visitors to this 
region for eight generations. The passion is shared between the Wilson family, their guests and a dedicated team. 
Celebrating 45 years of showing visitors the best of Abel Tasman National Park, the Wilson family is dedicated to 
sharing the adventures that shaped their lives. 
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Employment Law  Human Resources  Training  

03 545 0877   office@chapmaner.co.nz   chapmaner.co.nz

In April 2016, the Government amended the 
Employment Relations Act to get rid of 
“zero hour” contracts – the sort of contracts 
that required the employee to be available for 
work, but did not obligate the employer to 
offer any guaranteed hours. The first application 
to test “availability” has been heard in the 
Employment Court by a full bench of 3 judges 
and the case provides some guidance about 
what availability isn’t.

Applications with the Court were lodged by two workers (Doran and 
Fraser) who are employed in two different McDonalds restaurants. 
The workers were represented by E tū Union.

Background
Prior to commencing employment, the employee would fill in a chart 
to indicate their availability to work.

Mr Fraser agreed to minimum hours of 16 hours per week, and 
Ms Doran agreed to minimum hours of 20 per week. In the chart 
setting out their agreed availability to be rostered, they each 
inserted the times for each day of the week when they could start 
and finish. In Mr Fraser’s case, he indicated 24-hour availability to 
accept rostered duties Monday to Saturday and 7 am Sunday to 1 am 
Monday. Ms Doran indicated narrower time-frames of availability to 
accept rostered shifts.

The Individual Employment Agreement (IEA) set out a guaranteed 
number of hours of work and stated that where additional hours 
of work were offered, they did not have to be accepted by the 
employee. The offer to the employee also contained the agreement 
that the employee would be rostered according to the employee’s 
availability.

E tū argued that the employees should be paid an availability 
allowance of $5.00 per hour for the hours they had indicated they 
were available to work and then not rostered to work.

The Court’s decision
The Court determined there was no availability provision in the IEAs 
and one was not required.

This is because the employees, when applying for a position, 
indicated when they could be available to work. Shifts were then 
rostered only within these times. The IEAs provided for guaranteed 
hours within the periods of pre-indicated availability (as indicated by 
the employee not the employer) and any extra hours to be worked 
by mutual agreement. The Court noted this approach worked well 
for not only the employer but also for the employees, many of whom 
had a maximum hours threshold due to studying or work visas.

It is significant in the context of this case that the availability times 
are referred to as “agreed availability”. This confirms that the 
employees are nominating availability for themselves rather than 
being asked to meet the employer’s unilaterally stated expectations 
as to when the employees must be available.

The Court said agreed availability met the mutuality of obligations 
for both parties – something the Employment Standards Legislation 
Bill set out to ensure.

The Court also said that while the existence of an availability 
provision requires guaranteed hours, a guarantee of hours in itself 
does not necessarily require an availability provision.

This is a complex issue and if your business operates rosters; is a 24/7 
operation; has workers that are required to be “on-call” or available 
outside their normal hours, please contact one of the team to talk 
through your current arrangements to ensure your business isn’t at 
risk of breaching current legislation.

For more information please contact:

Kay Chapman
Director/Owner
Chapman Employment Relations

phone 03 545 0877 
email kay@chapmaner.co.nz
web chapmaner.co.nz 

McDonalds staff not “available”
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SPONSOR ADVERTORIAL

82 Achilles Ave, 
Wakatu Carpark
Nelson. 
ph: 03 548 7179

Nick D’evereux 027 443 6777
Ken Allan 027 440 7307

 www.bowaters.co.nz/honda  Honda
Bowater

A new era of motoring unveiled at Bowater Honda.

Yvonne Bowater (left) with Nelson Tasman 
Chamber of Commerce members Ruth 
Fegan of Nelson Window Cleaning and Noel 
Tait of Cooper Webley Ltd, winners of each of 
the weekend getaway prize packages.

In 1995 Honda introduced the world to what is 
now known as the SUV with the first CR-V.
   Last Wednesday evening Nelson was 
introduced to generation 5 of this ground 
breaking vehicle, the new 2018 Honda CR-V. 
   Bowater Honda welcomed guests and the 
Nelson Tasman Chamber of Commerce Ba5 to 
it’s showroom at 82 Achilles Ave to celebrate it’s 
launch. On show were a selection of the 
available new models, including the new 7 seat 
version that opens this remarkable SUV up to a 
new segment of buyers. 
   The crowd was taken on a short trip through 
the history of the CR-V, with all of the previous 
generations also on site to showcase it’s 
evolution into what is sure to be a popular 
choice for buyers in our region. 
   As a long time cornerstone sponsor of the 
Nelson Tasman Chamber of Commerce, it was a 
great opportunity for everyone to network, enjoy 
the hospitality, and get the unique privilege to 

also witness the unveiling of Honda’s latest 
inspiring car, the iconic Honda Civic Type R.  
   Bowater Honda were very lucky to do this, with 
only 6 Honda Civic Type R’s in the country at the 
moment, a fact not lost on those that came 
along specially to see it. The Type R is one of 
those special cars that creates cult followers, 
and the  2018 model has been long awaited.
   Big winners on the night were 2 guests, and 
coincidently also Nelson Tasman Chamber of 
Commerce members, that each walked away 
with a great weekend prize package of 2 nights 
in a traditional Kiwi Family Bach and the use of a 
new 2018 Honda CR-V to get them there and 
back in safety, style and comfort.
 
   The friendly team at Bowater Honda invite you 
to come and test drive the new CR-V now. In 
2WD or 4WD, 5 seats or 7,  it may well be the 
perfect fit for your business or home life.    

MORE
POWER

MORE
SPACE

MORE
LUXURY

MORE
TECH

The new 2018 CR-V
has been completely
redesigned from the 
ground up, with more
power, space, luxury,
safety and tech than ever
before. Also available in
a 7-seater for the first
time, every model offers
as standard, an all new
turbocharged Engine, 
18” Alloys, Navigation,
Electric Tailgate, improved
Fuel Economy and much
more. 

This is a CR-V you’ll want
to see more of.

From $37,900+ORC
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MEET OUR MEMBERS

Proudly based in Stoke, FSL Foods are a locally owned and 
operated food producer that specialises in frozen berries & fruit, 
bread wraps & salsas and contract manufacturing.

With an experienced team of over 20 staff, we use our 
knowledge and networks to source and produce the best 
products at the best possible price.

Our major brands in the market include Fruzio, Goodness 
Kitchen, Mission wraps and Rio Dolores Salsas. At our premises in 
Stoke, we produce both the Rio Dolores salsas and the Goodness 
Kitchen smoothies on site in our NZSFA-approved factory.

What we can provide:
• A full range of frozen fruits and berries
• Bread wraps, corn chips and Mexican Salsas
• Contract manufacturing facilities
• Customised fruit production including concentrates, purees   
 and syrups
• 3rd party packing of fruit

Give the team a call today to see if we can help you within our 
current product portfolio or if have a bespoke product you need 
sourced or produced.

a 19 Packham Crescent, Stoke
p  03 538 0771
e sales@fslfoods.co.nz
w  www.fslfoods.co.nz, www.goodnesskitchen.co.nz

At Business Development Company we believe that growing 
people is key to growing business. We build great teams within 
organisations and we give people the skills to be competent in 
their role - either as a confident team leader or a productive team 
member. 

Our Training Courses
We offer training courses in leadership, business management, 
personal development and computer skills. Register on one of 
our upcoming courses or we’ll train your whole team at your 
place. We also offer one-on-one coaching.

Build Great Teams
As facilitators, we can be trusted to build great teams within your 
organisation that deliver results. Our powerful communication 
tools develop competent and confident leaders.

“BDC helped our leaders to develop awareness of the mechanics 
of leading teams … and to do that well. Our leaders have gained 
knowledge: to stop and think, know what they need to do and have 
the skills to do it.” - Sarah Brown, HR Manager, Cawthron Institute.

a Panama House, 285 Hardy St, Nelson
p  03 545 6566
e info@bdc.net.nz
w  www.bdc.net.nz
 BDCNZ

Welcome to Elise Hair & Beauty.

We are a destination hair and beauty salon happily based in 
sunny Nelson. We offer a wide range of hairdressing and beauty 
services and pride ourselves on top quality service and have 
built a great reputation over the years. Leading the way in the 
industry using the latest technology available, we cater for male, 
female and children. We happily use NAK Hair products which 
are not tested on animals and are sulphate and paraben free.

Sarah Nyssen is the owner of Elise Hair & Beauty and has been 
in the beauty therapy industry for 9 years. She is extremely 
passionate about hair and beauty and over the 10 months she 
has owned the business Sarah and her team have transformed 
the interior of the salon by adding two beauty rooms and giving 
the existing hair salon a face lift. The team are excited to meet 
you in salon for some pampering!

a 44 Tukuka St, Nelson
p  03 548 0258
e book@elisehairdesign.co.nz
w  www.elisehairdesign.co.nz
 elisehairdesign

A family owned business, we founded Gelato Roma in 2014. 
And we’ve been producing authentic artisan gelato and sorbet 
in Nelson ever since.

With a central philosophy of ‘simple and fresh’– a notion that 
works in perfect harmony with New Zealand, home of great milk 
and great local produce – we create the authentic taste of Italy 
from the natural goodness of New Zealand.

As such, we never use pre-mixed powders or juice from 
concentrate. Only the very best local ingredients, including 
creamy whole milk from Wangapeka Farm, berries from the 
Moutere Hills, fresh seasonal fruits, Uncle Joe’s walnuts and 
hazelnuts from Canterbury.

Since opening, the business has grown significantly. We 
now deliver our products across the country, and our latest 
focus is franchising the mobile point of sale, which begins in 
Christchurch and Tauranga this summer. So keep an eye out for 
our mobile shops.

a 12/1 Church St, Nelson
p  Daniela: 021 554 619    Yuri: 022 099 6754
e info@gelatoroma.co.nz
w  gelatoroma.co.nz
 gelatoromanewzealand                gelatoromanz
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MEET OUR MEMBERS

Kerri Bainbridge is Securo Ltd’s local representative servicing 
Nelson, Tasman and Marlborough. Kerri has a wealth of business 
experience in health, safety and Human Resource, while working 
in a range of business environments. Amongst her qualifications 
are a BBS (HR), Grad Dip Teaching & Learning, AS/NZ4801 Health 
& Safety Auditor & Postgrad study in Occupational Health & 
Safety.

Need help making your workplace safer? 
Securo offer a comprehensive system that meets the 
requirement of the new Act. You will love the price and the 
comfort of knowing your covered.

• NEW online tool - Need a comprehensive report for senior 
management or directors?

Book a Site Safety Audit today to test the strength of your 
current program and get a plan for going forward. If there are 
any gaps Kerri is on the ground to help you bridge those gaps. 
Contact us today: www.securo.co.nz or directly to Kerri 
at topofSI@securo.co.nz

a PO Box 2484, Stoke 7041
p  021 078 1336
e topofsi@securo.co.nz
w  www.securo.co.nz/nelson-health-and-safety

Got It Covered was founded in 2005 with a simple website and 
a stock of linen. It quickly grew to include a full decorative hire 
range.  

In 2014 Debra and Tiffaney along with Tiffaney’s husband Daine 
bought the business. With our background in administration, 
design and engineering, along with our passion, drive and 
a highly organised team, have further grown the business 
to include chairs, tables, crockery, cutlery, glassware, floral, 
stationery and custom signage. 

In 2016 it became obvious we had outgrown our premises in 
Richmond. We were lucky to have the opportunity to design and 
purpose build our new showroom and warehouse at 12 Findlay 
Place in Stoke. We moved in May 2017 and haven’t looked back. 

Planning an event, whether it’s a formal gala dinner, product 
launch, staff party or intimate dinner we can help. No job is too 
big or too small.

a 12 Findlay Place, Stoke
p  03 544 7564   and   027 479 9633
e staff@gotitcovered.co.nz
w  www.gotitcovered.co.nz
 gotitcoverednz

Intesafety is the new arm of HR, recruitment and business 
consulting service, Intepeople. The company has been formed 
following a partnership with SafeWay NZ to offer a professional 
and quality Health and Safety management consultancy service.

With experienced resources located in Nelson and Christchurch, 
we provide a nationwide consultancy for any business, regardless 
of size or industry type.

We partner with business leaders to help create the right 
mindsets, attitudes and safety culture in their business.

We help you identify and manage your H&S Risks. Regulation 
only covers the known risks, Intesafety helps move you beyond 
compliance and manage the specific risks that exist in your 
business.

Our services include: Strategic analysis and planning, maturity 
assessments of workplace culture and systems, development of 
H&S Management Systems, Leadership coaching and mentoring, 
incident investigation, risk assessment, auditing and performance 
reporting.

We pride ourselves on making workplaces healthier and safer and 
developing worker attitudes and beliefs aligned to Zero Harm.

a Whitby House, 7 Alma St, Buxton Square, Nelson
p  03 546 8649   and   027 215 0765
e info@intesafety.co.nz
w  intesafety.co.nz

Strategic Pay is New Zealand’s leading source of remuneration 
knowledge. We help you know how much to pay your staff, 
management team and directors and get the best performance 
from your people in return for their remuneration.   

Our data services offer over 30 nationwide survey reports, based 
on a database of more than 192,000 employees from over 
1,180 organisations.   

We provide innovative solutions and smart tools to help 
organisations meet their remuneration, performance 
development and improvement goals. We help improve 
overall business performance by ensuring employee 
effort, remuneration and rewards are closely aligned with 
business objectives. We can help you with Strategic Planning, 
Organisation and Job Design.

We provide comprehensive short courses in Remuneration, 
Performance Management and Organisational Performance and 
in house training programmes that can be tailored to meet your 
specific requirements.

For more information, please contact Jill Sanders, Senior 
Consultant, Strategic Pay.

a Level 1, 85 The Terrace, Wellington
p  04 896 9361  and 027 292 5648
e jill.sanders@strategicpay.co.nz
w  www.strategicpay.co.nz



What will jobs look like in the future? How will 
people cope with these changes? Does the education 
sector have a plan for addressing this shift?

New Bachelor 
programme aims to 
build resilience for 
the future of work

The Chartered Accountants of Australia and 
New Zealand (CAANZ) put out a report in 
2016 aptly titled: The Future of Work: How 
Can we Adapt to Survive and Thrive?

Out of this report, two things were clear:

1. 46% of New Zealand jobs are at risk of 
automation in the next two decades - 
that’s 885,000 jobs, in all sectors.

2. There is a strong need for education to 
keep pace and for people to adapt and 
upskill.

The New Zealand Productivity Commission 
has also urged the need to ‘create a 
system that focuses on building career 
skills in young people rather than giving 
them information’. It suggests that current 
information sources are fragmented and 
confusing.

In light of this, how can individuals equip 
themselves for career success?

 This is the question underpinning NMIT’s 
new, three-year Bachelor of Career 
Development**. The Level 7 qualification 
will prepare people for the sorts of 
transitions that are going to take place. It is 
the first of its kind in New Zealand.

“The programme is for a wide range of 
learners,” says Learning Designer Dr Sarah 
Proctor-Thomson.

Sarah along with Subject Matter Expert 
Nicole Akuhata and Programme Coordinator 
Raewyn Laurenson are at the forefront of the 
programme’s design. The trio are currently 
in the thick of writing course content for the 
first intake in February 2018.

“Things are changing as we speak. 
Technology is evolving so fast, and it’s 
enabling us to work in ways that we couldn’t 
before or never even dreamed of five years 
ago,” says Raewyn. “With this programme, 
we’re trying to prepare learners for a greater 

understanding of how careers impact, not 
only on themselves and their students, but 
on the whole world.”

The programme reflects the needs of Ma-ori 
and non Ma-ori. It includes fundamental 
principles of social and human development 
(i.e. understanding how humans work in 
groups and individually). It incorporates 
practical counselling and coaching methods, 
and theories of career development. Year 
two includes a practical component, and in 
year three 30 points (a quarter of the year) is 
focused on career practice. 

At its core, the programme is about building 
resilience. “It’s about coping with change,” 
Raewyn expands. “It’s about knowing 
yourself, how to work with others, and then 
how to maintain this resilience throughout 
various career transitions.”

For more information see nmit.ac.nz

nmit.ac.nz call 0800 422 733

Ki te whai Ao, ki to Ao Ma-rama

> From professional supervision to promotional 
artwork graphic design and Te Reo

> Short Courses and part time study available

> Study online or on campus

> Gain practical knowledge for your world

Grow your skills in 2018

**Subject to approval.

Raewyn Laurenson, Programme Coordinator

TRAINING
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When old software or hardware is still in use, 
people often see no need to replace it - they 
think, “If it ain’t broke, don’t fix it.”

Some of the reasons why businesses persist in using aging 
computers are:

•  The old tool works fine

•  New hardware costs lots of money

•  New software will require investing training time as well as money

•  We’re busy; we don’t have time to implement updates

•  We don’t want to pay upgrade fees

The hidden cost of old devices 

The true cost of slow systems can be surprisingly high for any 
business. 

Slow workstations are estimated to drop productivity by 2.75% 
(13 minutes per day, or 5.5 days per year).

The problem is multiplied with server equipment, which can 
dramatically affect a large number of users across a business.

What defines the replacement lifecycle of computers?

There are several contributing factors:

•  Risk – from the original date of manufacture, all the major
  hardware vendors provide access to individual components  
 (motherboards, memory modules, hard drives) to a maximum 
 of 5 years.

 After the 5 years there is no guarantee of the availability of those  
 components.

•  Cost – even prior to the 5 years from original manufacturer,
 there can be an associated cost of parts if outside the original  
 warranty (typically either 1 or 3 years).

 Typically, the greater the period from the date of manufacture,
 the greater the potential cost.

 Once beyond the initial 5 years, scarcity can also drive up cost.

•  Performance – it is generally accepted that computers slow as they  
 get older.

 The rule of thumb for Desktop computers is that after 3 years there  
 will be some performance issues and this typically increases in  
 Years 4-5.

 With laptops, this is often reduced to years 3-4 when performance  
 issues become noticeably worse.

•  Compatibility of Operating Software and applications - as the  
 amount and capability of applications continues to increase, the  
 demands on the hardware/software can increase which can drive  
 earlier replacement.

BlueBerryIT recommend all devices be replaced every 4 years under 
an Operating Lease – 4 years provides a middle ground where 
performance is becoming an issue but not a frustration.

From a financial perspective – the computers will have been typically 
depreciated to $0 book value after 3 years, so an additional year 
provides some extra value.

The only choice then is to find an acceptable Operating Lease Partner 
that had a commercially viable rate – HP Global Financial Services 
are that partner.

If you would like assistance with planning or managing the 
replacement of your computers or would like more information on 
leasing via HP Financial Services please contact one of the BlueBerry 
Bunch today.

For more information, please contact:
phone 03 548 4923
web  www.blueberryit.co.nz
nelson office: 1/60 Achilles Ave, Nelson
blenheim office: 12 Sutherland Terrace, Blenheim

How often should I replace the computers 
in my business?

BUSINESS ADVICE
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For more information please contact:
Justine Kennard

Associate Partner

phone 03 546 0171       mobile +64 27 559 7125             

email justine.kennard@crowehorwath.co.nz

Why your business must embrace technology
Business is transforming alongside new 
technologies. The upcoming generations are 
inspired by the possibilities of future careers 
we couldn’t have dreamt of. They see the 
opportunities of having a skill-set those before 
them didn’t have.

In business, the tools of our trade have changed. Finally, B2B 
transactions are speeding up the payment cycle and simplifying the 
recording of transactions. The specialist software for each industry is 
often able to integrate with the accounting or CRM functions.

We pay for the digital tools we use to collect data, so it’s in our 
interests to have the software work for us, and for us to take 
advantage of the data it provides. Data analytics interrogates 
information to identify anomalies and trends. We know businesses 
that pay attention to the capability of their software and utilise the 
data are more likely, on average, to achieve higher profits than those 
businesses that don’t.

Data automation is the current transformational tool. For accounting 
software, approximately 80% of transactions have the potential 
to be coded, untouched by human interference. The information 
contained within that same system can reinforce the decisions you 
are making, or show you how you’ve lost focus.

As we work with a variety clients, our Crowe Horwath specialist 
digital and assurance teams have discovered some of the key areas 
businesses often neglect, and could easily improve. Here are some 
suggestions:

• Find out the full capability of your software so you can understand  
 what data and processes it can offer.

• Learn how to adopt new processes or technology to increase the  
 speed of doing business or reduce the time and cost of mundane  
 tasks.

• Take the time to work out how to communicate the benefits to  
 staff to engage them in adopting the technology.

• Become familiar with the data the software produces, 
 including benchmarking, anomalies, revenue leakage and excess  
 expenditure.

• Understand the overview of how to transform your business if you  
 have been delaying doing so.

• Assess your exposure to fraud by identifying risks such as fictitious  
 employees or vendors, suspicious transactions, journals and  
 activities, or non-compliance with financial controls.

Business practices have to transform to keep pace with the way 
we all now interact. You can’t simply sit back and continue to do 
business the way you did five years ago, as you’ll be surpassed. If 
you haven’t done so already, you need to think about how you can 
move towards a future that has technology at its heart. It’s not as 
scary as you might think and we are here to help make that transition 
painless.

More and more businesses are identifying new market spaces that 
use technology. Recently we’ve seen a joint venture in Christchurch 
providing a pool of electric vehicles. In Nelson there has been a 
debate about driverless cars, and in the UK, Amazon has been 
testing drone deliveries. How are you incorporating technology 
within your business?

For more information on data analytics, data automation, or using 
technology within your business contact Justine Kennard, Associate 
Partner at Crowe Horwath Nelson.

“Take the time to work out how 
to communicate the benefits to staff 

to engage them in adopting 
the technology.”
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PARTNERS FOR SUCCESS
Ph: Nelson 03 548 8349, Richmond 03 543 9090   W: www.pittandmoore.co.nz

Impacts of new rules for Essential Skills 
Work Visas
If you’re a business that employs, or is planning 
to employ, staff from another country, you’ll 
need to make sure you keep up with the recent 
changes to immigration policy that were brought 
in by the Government last month.

The Essential Skills Work Visa is designed to give employers access 
to temporary migrant workers when there are genuine shortages. 
The changes reinforce the temporary nature of the Essential Skills 
Work visa, as well as reduce the expectations of lower-skilled migrant 
workers that the Essential Skills Work Visa is a pathway to permanent 
residency.

The way the Government has achieved this is by using annual 
income as the new test for skill levels.

In the first proposals put forward, any job paying less than $48,859 
per year would have been categorised as low-skilled. After 
complaints from several sectors – including dairy, hospitality, aged-
cared and some regional employers - the Government revised the 
low-skilled threshold down to $41,000. The Government has also 
promised to look into the idea of tailoring work visas to address 
regional skills shortages.

As the new policy stands, there are now three categories of Essential 
Skills work visa holders. Highly skilled – to be assessed as a minimum 
annual income over $73,299, mid-skilled from $41,537 to $73,299 
if the job is classified as New Zealand Standard Classification of 
Occupation (ANZSCO) level 1,2 or 3 and lower skilled - earning less 
than $41,537.

A low-skilled classification now means the employee can only 
obtain a 12-month work visa that will require annual renewal and 
only up to a maximum of three years. After three years, low-skilled 
work visa holders would need to leave New Zealand for a year and 
reapply after that year if they wished to return on another Essential 
Skills work visa. The low- skilled classification also means they are 
no longer entitled to have dependent family stay in New Zealand. 
Family members would need to apply in their own right.

A mid-skilled classification allows workers to have a three-year 
visa with the option to renew the visa without having to leave the 
country and access to visas to allow their partner and children to live 
with them.

High-skilled employees are able to get a five-year visa, regardless of 
the ANZSCO level of their job, and also the right to have their partner 
and children live with them.

Key points for employers:
• Clear information about pay and hours is required to support visa  
 applications

• The three-year maximum for each migrant worker means you  
 will still be able to access migrants for lower-skilled roles after 
 3 years but not the same migrant

•  The three-year restriction doesn’t apply if a person moves into a  
 more skilled role

•  Remuneration becomes key to visa assessment. Employers need  
 to provide proof of remuneration at or above the relevant visa  
 threshold throughout the entire duration of their visa and can be  
 audited by Immigration NZ.

•  If pay drops below the level for a skill-band, the employer can be  
 considered in breach of immigration law.

For regional and seasonal businesses, another route to employing 
overseas workers could be via the Post Study work visa and working 
holiday visa categories. So, if you’re considering employing anyone 
on a visa, it pays to talk to your lawyer for expert advice and the 
latest information right at the start of the process.

For more information please contact:

Elly Fleming

Solicitor and member of the 
Immigration Team at Pitt & Moore

ddi +64 3 545 6714 
email elly.fleming@pittandmoore.co.nz



COMMERCE COMMENT16

Upcoming events 
OCTOBER

Wednesday 25 October
5.30pm-7pm
Chapman ER Business After Five 
with hosts Abel Tasman Sailing Adventures

NOVEMBER

Friday 3 November
6pm-late
Nelson Pine Industries Chamber of Commerce 
Business Awards. Black Tie Event.

Wednesday 15 November
5.30pm-7pm
Chapman ER Business After Five 
with hosts Hothouse Creative

Watch this space – more events to be confirmed!

For more information and to register for any 
of these events, visit www.commerce.org.nz

Māori women in leadership inspire 
Chamber members
More than 100 Chamber members attended 
the September luncheon in association with 
Cawthron Foundation to listen to Kerensa 
Johnston, CEO of Wakatū Incorporation, 
and Rachel Taulelei, CEO of Kono, 
share their business values.

As one of the largest employers in Nelson/Marlborough, with an 
asset base of over $300m, Kerensa told audience members that 
Wakatū has set an ambitious 500-year intergenerational plan, 
Te Pae Tawhiti, which includes an aim to have a positive influence in 
the Māori community.

“It’s a hugely ambitious plan but it’s something we start working on 
every single day when we come to the office. It’s about having great 
aspirations for the region as a whole”.

Rachel Taulelei, recent recipient of a Prime Minister’s Business 
Scholarship, agreed that although Kono (the food and beverage 
brand of Wakatū) is a successful commercial operation, there’s an 
even bigger game they are playing.

“We are cognisant of our place in the world – it will be a very short 
intergenerational game if we don’t take care of our land and our 
people. That starts with influencing a culture of business based on 
kindness and excellence”.

Rachel’s goal for Kono is to be the best indigenous food and 
beverage company in the world. “Our biggest competition is 
ourselves. We want to be the best version of ourselves and be what 
is right and correct and true.”

Advice from Kerensa and Rachel: 

“Say yes to as many things as possible because it creates 
opportunities and opens doors.”

“Be someone’s champion – it’s an incredible gift. Be ready to help 
others do”.

“Create opportunities for young people. As leaders we have a 
responsibility to create diversity in our work places.”

“Understand your why – it’s a must on the road to excellence.”

“The only way to move forward is to be uncomfortable. If you’re 
comfortable you’re not pushing the boundaries.”

Kerensa Johnston and Rachel Taulelei
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