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From the CEO
Welcome to your new look Commerce Comment. We’re very proud to
bring you our first edition for the year featuring a new look and feel.

T

his refreshed magazine is the first step
in the Chamber’s journey of refreshing
our collateral to ensure we remain
relevant and bold. Last year was one
of significant change for the Chamber, both
in new personnel and direction. We want
to ensure our look and feel reflects our
new strategy, our new team and our new
enthusiasm for supporting businesses in
our region.
The team’s mantra this year is ‘delivery’.
With a new team and strategy in place, we are
now able to focus our attention on delivering
what we said we would, which also happens
to be one of our new values. This means
being more vocal on the issues that matter,
bringing you a fantastic line up of events and
networking opportunities, and providing you
with development and training opportunities.
One of the issues I’ve personally been
following is the recent announcement by
central government of the Provincial Growth
Fund, where a share of $1b was earmarked
for the Wairoa-Napier railway line and
the feasibility study into moving the Port
of Auckland. I strongly believe that if the
Nelson Tasman region is to be considered
for the next round of funding next year, the
Chamber, our two councils and the NRDA

must work closely together to identify
initiatives that could be tabled with
central government.
We’re excited to bring you some new
offerings this year, including improved
Business Building Block Workshops, and
a new approach to our annual Business
Awards. This year is our 30th anniversary
of the Awards, so you can expect
something special at this year’s event.
I’d like to acknowledge the Chamber
Board’s Past President Patrick Smith,
who resigned from his position at the
end of March due to increasing workload
in his own business. Patrick has been an
active Board member since 2012 and his
contributions will be missed.
Finally, we want to thank you, our
members, for your ongoing support of
the Chamber. Your engagement and
support of our recent events has been
overwhelming, with many being sold
out or near capacity. This tells us we are
hitting the mark for you, but as always, if
you have any suggestions or feedback we’d
love to hear from you.
Grant Kerr
Chief Executive
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M E E T YO U R N E W C H A M B E R T E A M

Meet
your new
Chamber
team
There is now a full
team on board at the
Chamber working to
help you unlock your
business potential.

Grant Kerr – Chief Executive
Grant joined the Chamber as Chief
Executive in February 2017. Previously
he worked as Head of New Zealand
Jetstar from 2013-2016, and prior
to that as General Manager for Air
New Zealand Cargo for several years.
Grant is also CEO of the Marlborough
Chamber of Commerce. He is
passionate about living and working in
the Nelson Tasman region and helping
to create the best economic conditions
for businesses to thrive.
Email: grant@commerce.org.nz

Megan Kitchener –
Communications Manager
Megan looks after the Chamber’s
communications channels, including
our weekly e-newsletter, Commerce
Comment magazine, website and social
media channels. She also works with
Grant on advocacy issues as well as
supporting the Marlborough Chamber of
Commerce with their communications.
If you’d like more exposure for your
business, talk to Megan about how the
Chamber can help.
Email: megan@commerce.org.nz

Jane Crampton – Events and
Partnership Manager
Jane is responsible for managing
all the Chamber’s events, including
Business After Fives, luncheons, new
member events and Chief Executive
breakfasts, and looks after the logistics
for our annual Aspire conference and
Business Awards. Jane also manages the
Chamber’s sponsorship agreements. If
you’re interested in partnering with the
Chamber, don’t hesitate to get in touch
with Jane.
Email: jane@commerce.org.nz

Trina Zimmerman – Business
Development and Training
Manager
After 11 years and multiple roles at the
Chamber, Trina has moved into this new
role to bring Chamber members improved
training and development opportunities.
In June this year Trina will be rolling out
an exciting new Business Building Block
series, with new streams and a variety of
offerings. Many of these sessions will be
mapped out so you’ll be able to plan your
professional development in advance. Find
out more on pages 10 and 11.
Email: trina@commerce.org.nz

Sandra Crone – Business
Advisor
Sandra joined the Chamber in
January this year as our Business
Advisor, responsible for issuing
capability vouchers under the
Regional Business Partnership
Scheme. If you’d like some help
with your business, or are looking to
upskill, talk to Sandra about how you
could access some funding to help
with this.
Email: sandra@commerce.org.nz

Carolyn Waghorn – Business
Support Co-ordinator
Carolyn is our wonderful first point of
contact when you call the Chamber.
Carolyn is the Chamber’s finance
whizz and manages our accounts, and
also looks after trade authentication
certificates for businesses who export.
Carolyn keeps us running smoothly and
can answer anything you need to know
about your membership.
Email: info@commerce.org.nz

Find the
keys to
business
vitality
with the
Chamber

commerce.org.nz

COMMERCE COMMENT

3

B U S I N E S S F E AT U R E — K E R N O H A N

When your
worst
nightmare
becomes
your saving
grace
It’s hard not to panic when your
biggest customer tells you it’s
shutting up shop. With 50% of
your revenue about to walk out
the door how exactly do you
claw your way back? This was
Kernohan’s reality in 2015.

F

or 15+ years Kernohan vehicles were a
regular sight on the road to Westport.
As Holcim’s plant maintenance expert
they were on site and available 24/7.
As the plant grew older the team’s knowledge,
capability and care were in ever higher
demand. It kept people busy and money
coming in the door. It was also a ticking
time bomb.
General Manager, Mark Sutton, says
“Holcim had been talking about shutting
the plant for many years, but being given
12 months’ notice was still a sickening
moment. You think you’ve got time to sort
things out, but presented with a loss like that,
time suddenly becomes your worst enemy.
Whether we liked it or not we had to face our
demons.”
Trading since 1972, and purchased by the
Kidson family in 1976, the Kernohan name
was well known in engineering circles. With
close to 100 staff and contractors it had many
mouths to feed, and replacing million dollar
accounts in regional New Zealand is tough.
Some hard decisions needed to be made.
After much deliberation the call was
made – with so much heritage and capability
4
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“Getting clear on strategy was by far the
hardest thing to do. Putting a stake in the
ground felt totally alien, but we needed to
get clear on our purpose.” — Mark Sutton

keeping staff busy but masking enormous
up your sleeve what was there to lose by
inefficiency. Looking back Mark says “We’d
aspiring to build something great?
become the jack of all trades, to the point that
Knowing where you want to go is
customers didn’t know what we really did.
one thing, figuring out how to get there is
Scarily enough, at that point, neither did we”.
something else altogether. The team looked
This realisation led to one of the most
at themselves and decided they couldn’t do
significant changes in the business. With a
it alone. Working on the business wasn’t
new filter applied to work coming through
something anyone had ever done before.
They knew they didn’t need another engineer, the door the smaller jobs started to fall away.
Mark comments “With less distractions we
but beyond that the brief was wide open.
had opportunity to really think about what
Mark says “We suspected it could be
we were doing with our customers and how
a bumpy road ahead, so first and foremost
to best service their needs. We needed to
we needed to find someone we liked and
avoid having all our eggs in one basket but
trusted. They needed to empathise with our
also not spread ourselves too thin”. The start
situation, believe in our potential and get
of improved productivity and profitability
their head around what was really going on in
would follow.
our business. Some suppliers
Then came the
talked theory or were quick
With so much heritage
sizeable review of
to judge our limitations – that
and capability up your
everything else.
was never going to work. We
sleeve what was there to
Be it organisation
needed someone to challenge
lose by aspiring to build
structure, capability,
us, but ultimately they needed
something great?
plant, tools, systems
to talk common sense and have
or marketing
our back no matter what. The
everything came
Holcim situation was common
under the same critical eye. It quickly
knowledge – our team were naturally uneasy
and needed reassurance that we were going to became clear that there were opportunities
to improve across the board. Mark says
get through this.”
“The mission critical ones we just had to
Having found a project manager they
do, the wish lists we parked for later. Some
felt comfortable with, the process of change
demanded investment, a tough ask when you
began. Managing to fact was a good first step.
know revenue is about to drop like a stone.
Breaking down financials confirmed Holcim’s
But we were between a rock and a hard
stranglehold on revenue and productive time.
place – without investment we couldn’t move
However amplifying the risk was a worrying
forward. To make the dollars go further we
level of “noise” on the balance sheet. The
tried to tick as many boxes as possible with
majority of customers were spending little
each change. We had the benefit of hugely
and often with no potential to grow. This was

B U S I N E S S F E AT U R E — K E R N O H A N

Mark Sutton, General Manager of Kernohan

supportive owners, but it was still relentless
and uncomfortable at times. But knowing
what was at stake meant we had to give it our
best shot”.
In the midst of the detail Kernohan also
needed to figure out who it wanted to be
when it grew up. Mark says “Getting clear
on strategy was by far the hardest thing to

do. Putting a stake in
the ground felt totally
alien, but we needed
to get clear on our
purpose. Investing
all that time getting
to know our business
was key. We’d asked
customers why they
chose us. We had better
relationships with
industry and the benefit
of some great resources
to bounce ideas off.
For the first time we
were clear about our
DNA – the things that
made us proud to work at Kernohan, and
the difference we could make. Combining
the best bits of our heritage with a modern
view on running a strong business gave us
the confidence to make important decisions.
I now know that strategy doesn’t have to
be overly complicated – it just needs to be
grounded in common sense and feel right.”

Three years down the track every bit
of Kernohan has been poked, prodded,
tweaked or entirely rebuilt. The business
now has three clear markets, a different look
and a new spring in its step. At 45 years
old it is now fundamentally different both
inside and out.
Looking back Mark says “I can’t lie –
getting to this point has been bloody hard
work. But I’ve also never been more proud
to be part of this team. We’ve learned that
being technically strong isn’t enough, we
also need to work as a smart business.
This means always striving to be better and
never taking anything for granted. We’re
in a highly competitive market and know
that being the engineer of choice is a hard
earned privilege. At the end of the day
we’re all working through the same
struggles, and when you’re facing your own
challenges head on I think it makes you a
better provider. Losing Holcim was the
stuff of nightmares but it was the jolt we
needed to wake up, and for that we will be
eternally grateful.”
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Setting a new
direction

AGM 2017 REPORT

2017 was a time of change for the Chamber, which began
by welcoming Grant Kerr as the new Chief Executive
in February. Grant spent his first quarter at the helm
developing a new strategy for the Chamber, and with
the support of the Board this was officially launched to
members in early October 2017.

T

here were a number of other
personnel changes within the
Chamber during the year and we
acknowledge the departure of
Michelle McCree in August 2017, which
was followed by an intensive recruitment
period where we welcomed Jane, Carolyn
and Sandra, having already welcomed
Megan in July.
In addition to a new team at the
Chamber, Robyn Wilson and Nigel
Andrews joined the Chamber Board. We
thank the Board for its support of the
Chamber’s intent and direction during this
year of transition, and the valuable skills,
experience and perspective the Board
members bring to the table. The Chamber
also thanked our two outgoing Board
members in 2017, Vice President Gillian
Wratt and Vice President Marina Hirst6

COMMERCE COMMENT

Tristram for their contribution and guidance
during their tenures on the Board.
Given the new leadership, the Chamber’s
focus was to continue delivering high
quality ‘business as usual’. We continued
to experience excellent engagement from
our members both through our event and
training offerings and our communications
platforms. Throughout the year our Facebook
page likes increased by more than 100, and
we continued to provide more local business
content in our Commerce Comment
magazine and have received positive feedback
on the increased activity to help members
stay informed.
The Chamber’s two major events for the
year – Aspire Conference and 2017 Business
Awards – were both successful events. The
Aspire Conference saw more than 120
delegates attend to hear from 7 inspirational

speakers discussing business resilience.
Thank you to our sponsors Air New Zealand,
Beca, Blueberry IT, Hewlett Packard,
Nelson Forests Ltd and the Nelson Regional
Development Agency for supporting our
conference. Overall the feedback was
very positive however we are taking some
learnings into the 2018 conference and
making some improvements.
The 2017 Business Awards were a
highlight of the Chamber’s events calendar
and saw the event return to the Trafalgar
Centre to allow more capacity. 430 people
attended the awards night, and we had
fantastic feedback on the venue, catering and
entertainment with some guests stating it
was the best awards evening to date. We were
delighted to have Nelson Pine Industries
as the overall sponsor for the second year
running, and with another year of diverse and
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% of Members in each membership category (by FTEs)
31+ 5%

43

1–2 44%

21–30 4%

Total number of events

6–20 22%
Total number of 2017
BA guests:

430

3–5 25%

2360

Total
number
of event
attendees

high calibre entrants it made for a spirited
and celebratory event. It was fantastic to see
the winners attract great media (both print
and social) exposure. In terms of the entry
process the Chamber continued to receive
feedback on the challenges of entering, so
following the Awards evening the Chamber
kicked off a full review of the Business
Awards, with support from three members
of the Chamber Board. The results are
revised categories and changes to the entry
process for 2018.
The Chamber has continued its
involvement in the Regional Business
Partnership Scheme, engaging
430 people attended the awards with more than 116 businesses
night, and we had fantastic
and issuing $121k in vouchers
feedback on the venue, catering to assist business capability
and growth in Nelson Tasman
and entertainment with some
during 2017.
guests stating it was the best
The Chamber wishes to
awards evening to date.
acknowledge our sponsors who
continue to make the work of the Chamber
possible. As a non-profit organisation we
couldn’t do it without you. Our 2017
events and the wide range of services to
our members were achieved thanks to
our cornerstone sponsors

1076

Total
number
of export
certificates
issued:

Air New Zealand, Bowater Honda,
Crowe Horwath, Nelson Pine Industries,
Pitt & Moore, and Vodafone and we thank
you for your continued support during
our year of change. Our communications
sponsors Blueberry IT, Chapman ER,
Crombie Lockwood, Crowe Horwath,
NMIT and Pitt & Moore, thank you for
your support and enabling us to stay
connected with members. To our other
sponsors – Chapman ER for Business
After Fives, Crowe Horwath for luncheons,
Aspire conference sponsors, Business
Award sponsors and all our other partners
throughout the year – a huge thank you.
The Chamber evolved and to a degree
reinvented itself during 2017, and is now
poised to deliver in 2018. We are confident
that with a full, enthusiastic team on board
that members will experience increased
membership value through improved
event and training offerings, membership
discounts, trade and export support and
stronger advocacy to ensure our region
offers a world-class business environment.
Grant Kerr
Chamber CEO

Lees Seymour
Chamber President
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C O M M U N I C AT I O N PA R T N E R — B R A N D I D E N T I T Y

The key to a good
brand identity
There seems to be a lot of confusion around brand, logo, and
identity design. We talk to Tony Downing of Downing Creative
Marketing to unpack what brand identity is.

“W

e’ve found that a lot of
of who the organisation is (the brand).
businesses and organisations
This laid the groundwork of their identity
have identity issues,” says Tony.
system, and out of that came a refreshed logo
“Bell-bottoms were great in
and brand assets.” The workshop helped to
the 70’s and mullets were wild in the 80’s,
articulate core tasks, values, personality, value
but can you imagine trying to display all
proposition and essence.
your past fashion choices today?” Tony has
“One thing became clear from doing the
found that many businesses do this with their
brand workshop,” says Tony. “The Chamber’s
brand identities. They get a logo designed,
primary forte was to unlock business vitality
then as the years go by, they
for the region. To be true to
change and the world changes
the identity of the Chamber
and before you know it your
the visuals needed to be
Your brand
business image is out of touch.
bold, creative and relevant.”
identity is the
So what is brand identity?
Sometimes the
Your brand identity is the
simplest ideas are the best.
system you use
system you use to present
“One of the first ideas we
to present your
your organisation to the
developed related directly
organisation to
world in the most appealing
to the strategy we had done
the world in the
way possible. Your brand is
in the workshop,” says
most appealing
the perceptions of values,
Tony. “It was simply turning
way possible.
personality and experiences
the ‘F’ on its side, which
a customer has in their mind
created the image of a key.”
about you. “Your brand
It was this simple and clever
identity is not just your logo,” says Tony.
change that instantly connected the logo to
“Your logo is part of your brand identity, and
the Chamber’s purpose of unlocking
your brand identity is an expression of your
business vitality.
brand.” If your organisation were a person,
your brand would be your mind and soul
and your brand identity would be the clothes
you wear. Good identity design is born out
of research and strategy that articulates your
brand. This sets the platform to build an
appealing and creative image. Done properly,
it can be one of the most valuable assets your
business owns.
What is the most recent identity project
Downing has worked on? You’re looking
at it. Downing worked with the Nelson
Tasman Chamber of Commerce to produce
a refreshed visual identity. The first step
involved Downing facilitating a brand
workshop with the Chamber team. “We
worked with the team at the Chamber to
develop a strategy that captured the essence
8
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The other visual part of the logo is the
red half-square on the left of the typography.
“The bracket symbolises the ‘C’ for
Chamber,” says Tony. “A chamber is a large
room where important discussions take
place; the bracket captures this concept. This
bracket portrays the values of inclusiveness,
relationships and whanaungatanga.”
The refreshed logo, vibrant Braeburn
Red and fresh design style align with the new
strategy and signal a new era for the Nelson
Tasman Chamber of Commerce.
Tony Downing is the Owner
and Director of Downing
Creative Marketing.
www.downing.nz

Below: Tony Downing and the Nelson
Tasman Chamber of Commerce work
on their brand identity.
Bottom: The refreshed Chamber logo.

C O M M U N I C AT I O N PA R T N E R — T W O - FA C TO R A U T H E N T I C AT I O N

Introducing two-Factor
Authentication
Protecting your business, your
customers and your people

T

witter’s got it. Apple’s got it, too.
Google, Microsoft, Facebook and
Amazon have had it for a while. But
why’s two-factor authentication
important, and will it keep you safe?
What is two-factor
authentication?
Two-factor authentication (2FA)
adds a second level of authentication to an
account log-in. When you have to enter only
your username and one password, that’s
considered a single-factor authentication.
2FA requires the user to have two out of
three types of credentials before being able to
access an account. The three types are:
•	Something you know, such as a personal
identification number (PIN), password
or a pattern
•	Something you have, such as an ATM
card, phone, or fob
•	Something you are, such as a biometric
like a fingerprint or voice print
2FA is like a double padlock – it makes it
harder for attackers to access your accounts.
2FA means entering your password plus
another piece of information, like an access
code that has been sent to your phone. So
even if attackers know your password, they
can’t get access to your account.

Implementing 2FA in
your business
If you’re not sure where to start, think
about which systems you connect to via the
internet. Those are the systems that attackers
can more easily get access and credentials
from. Because they are easier to target, those
are the systems that are most important to
protect. These are likely to be webmail, a
VPN or any other cloud-based services.
Important factors to note when
considering 2FA for your business
2FA can’t be ‘switched on’ during or
after an attack. Businesses need staff and
customers to enable and use 2FA before
an attack for it to be effective. Although
2FA is a great security measure to use, it’s
not fool proof. You still need to use other
good security practices to help keep your
information safe.
As always if you have any questions get in
touch with one of the BlueBerry Bunch.
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BUSINESS BUILDING BLOCKS

Business Building Blocks
Workshop Series 2018
The Chamber’s role is to
unlock business vitality,
and our Business Building
Block (BBB) workshops are
an integral part of helping
businesses to upskill and
improve capability. The
Chamber provides BBB
workshops to ensure there
is an appropriate level of
business education and
information to support
members’ needs, while
not competing with the
market.

B

usiness Building Block (BBB)
workshops aim to raise awareness of
the value of training and professional
development, allow providers a
platform to promote services, and offer
membership value to attendees.
From the end of June, the Chamber will
roll out a new look series of BBB workshops
based on structured ‘streams’. Each stream
will offer four sessions to provide a more
complete picture on that area of business.
The workshop format will remain the
same; short, sharp, micro-learning sessions
on essential business management skills,
updates on industry changes, compliance
requirements and other specialty business
areas. The key difference is that by providing
more structure and core areas of focus,
attendees will be able to more easily plan out
their professional development through the
Chamber.
Ensuring local businesses are kept upto-date with knowledge and skills directly
impacts productivity, and raises the level
of business management capability within
the region.
10
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Each workshop will be delivered by a
Chamber member business, and the streams
are being coordinated and managed by
the Chamber’s Business Development &
Training Manager Trina Zimmerman. Her
role is dedicated to focusing on supporting
workshop presenters, co-ordinating topics,
and actively engaging businesses throughout
the whole region – both members and
non-members.
Interested in sponsoring
and presenting to Chamber
members?
The Chamber is offering all members the
opportunity to be a BBB workshop presenter.
We are looking to engage members who are
experts in various business fields to deliver
valuable content. Potential presenters also
have the opportunity to express an interest
in sponsoring the stream in their area of
their expertise. In all streams there will be an
emphasis on focusing on adapting to change
in the business environment.

The benefits of becoming a
BBB workshop sponsor:
• an effective way to profile your business
and services
• grow your client reach
• offer businesses a taster of your full paid
services
• raise awareness of potential gaps and
highlight risks to a business if capability
is not addressed
• give back to the Nelson Tasman
business community.
How to register your Expression
of Interest
If you are interested in being involved
with our Business Building Block
workshops, please contact the Chamber
to request an Expression of Interest
application form and tell us what you would
like to offer.
Email info@commerce.org.nz to request
a form. Expressions of Interest open 1 April
2018 and close 30 April 2018.

BUSINESS BUILDING BLOCKS

Why Business Building Block
Workshops are key
While new challenges abound in the
business world, doing the same things day
in, day out, will inevitably result in a feeling
of stagnation. Employees who don’t feel
engaged will under-perform.
Standing still can kill your business,
so by making sure you and your staff are
constantly advancing, performing, embracing
technology and learning new skills, you
will continue to move forward and remain
competitive within the marketplace.
Through continued investment
from businesses, staff may:
• have a much higher sense of job
satisfaction
• have improved motivation towards their
work
• have an enhanced perception of their
worth to the business and sense of
security

• be kept abreast of changing
methodologies and how best to
incorporate new technologies.

Concession Cards
BBB Workshop
Concession Cards will
be available for your
Business:

Investing in staff training helps
the success of your business by:
• retaining your valuable employees by
offering training incentives
• helping you develop practical plans
to meet your medium and long-term
business goals through improved
capability
• saving you time and money on
external recruitment
• reducing employee turnover and
absenteeism.

Commit to investing in
upskilling your team,
pre-buy 8 workshops at
$25 and save $80.
Normal Member Rate per
BBB workshop is $35, for 8
sessions that would be
$280 + GST

The Chamber will continue to offer
workshops in the lead up to the
launch of the new look series.
Visit the Chamber website
www.commerce.org.nz to register for
upcoming events.

Concession Card Rate per
BBB workshop is $25, for 8
sessions pay only $200 + GST

This year we’re celebrating the 30th anniversary of the Nelson
Tasman Chamber of Commerce Business Awards. To mark this
significant milestone we’ve made some changes to the categories
to recognise and celebrate all aspects of business excellence in
our community.
The 2018 Business Award categories are:
Emerging Business – for a business that has
started trading within the last 2 years
Small Business – annual turnover of less than
$1 million
Medium Business – annual turnover of
between $1 million and $3.5 million
Large Business – annual turnover of more
than $3.5 million
Community Impact – for a programme,
project, campaign or overall business that has
had, or continues to have, a positive impact
on the Nelson Tasman community

Key dates:

Clever Business – for a business that
demonstrates an extraordinary story as a
result of pure grit and clever thinking

Business Person of the Year – for someone
who exhibits qualities that inspire our business
community, demonstrates leadership, vision
and has proven business achievement
Young Business Person of the Year – for
someone under the age of 35 who has their
own business or works within an organisation
and has excelled and inspired others
Supreme Business Award – all entries into
the Emerging, Small, Medium and Large
categories will be automatically entered into
the Supreme Business Award. This is an overall
winner that scores highly in all aspects of
the judging criteria and has an x-factor that
inspires the business community.

Online entries and nominations open: Thursday 12 April
Entries and nominations close: Friday 14 September
Business Awards evening: Friday 2 November

To find out more,
visit commerce.org.nz
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R EG I O N A L B U S I N E S S PA RT N E R S H I P S C H E M E — F R U I T S O LU T I O N S L I M I T E D

A business to feel good about
A Nelson business is determined to make
a difference to people’s eating habits.

F

ruit Solutions Limited (FSL) offers
a range of frozen fruit products
under the brand names Fruzio and
Goodness Kitchen. The company also
offers Mexican products under the Rio
Dolores brand such as salsa and chipotle,
as well as Mission flatbread – all part of its
diversification strategy.
It’s the frozen fruit and vegetable offerings
that really get General Manager Brad Tilby
going. After spending years working for
consumer food giants including General
Mills and Mars New Zealand, Brad wanted to
relocate to Nelson where his parents live, but
it was a matter of finding the right company
with the right products that would make a
difference to people’s eating habits.
FSL fitted the bill
perfectly. Established by
Mike and Glenys Glover
14 years ago, this family-run
business saw a gap in the
market to provide healthy
seasonal fruit all year round,
and so began sourcing of
frozen berries. Six years ago
the company entered the
grocery market and now
supply to Pak n’ Save and
New World.
Brad joined as Sales and
Marketing Manager two years ago and was
part of launching the company’s premium
12
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frozen food brand ‘Goodness
Kitchen’. “Our consumers were
telling us they wanted to make
better choices with their eating
habits so we developed a range of
natural frozen smoothie mixes.
We had such a great response, so
in October last year we launched
frozen organic berries.”
Producing healthy products
isn’t the only aspect that is
important to Brad. “We’ve
looked at our impact on the
environment, ensuring we
source sustainably and use fully
recyclable packing. Consumers
are becoming more mindful
about food waste, with around
45% of fresh produce thrown away. Our
fruit is picked at peak ripeness and frozen
immediately so it holds its full nutritional
value. Being frozen, you only use what you
need to then refreeze”.
With owner Mike Glover looking to
take a step back from FSL, the focus was
on ensuring Brad was ready to take on the
role of General Manager. “Mike and I were
conscious that while I had strong sales and
marketing experience, I needed to develop
foundational skills to lead the team. With
the Chamber’s assistance I accessed funding
through the Regional Business Partnership
Scheme to attend the Icehouse
management course.
“It was a real eye opener
in terms of providing that
holistic management view,
covering all aspects including
profitability, break points,
top and bottom lines. It really
set me up in terms of putting
what I learnt into practice
at FSL.”
Following completion of
the course Brad has since set
up a graduate programme,
and currently employs
food technologist and sales
and marketing graduates. “Not only do we
reap the rewards of their innovative and

fresh-thinking, we also provide invaluable
experience for these young people who will
hopefully go on to do amazing things. I have
no problem with them moving on after a
couple of years if that’s what they choose,
it’s just great to be able to give them that
platform” says Brad.
With 25 people employed across the
country, including a team of 13 based in
Nelson, the team has big plans for marketing,
R&D and innovation. In May, Goodness
Kitchen will launch a range of frozen
organic vegetables.
“My vision for Goodness Kitchen is to
become an iconic consumer brand and one
that people in this region can feel proud
of. We want to provide consumers with an
experiential product, so you can expect to
see more of us at the Nelson Market, cooking
classes and at local events” says Brad.
Any advice to other businesses? “Be
specific in who you are targeting and use the
appropriate marketing channels. Facebook
and Instagram are where the majority of our
marketing spend goes, as we achieve reach
of up to 300,000 people through our paid
posting. It really works for us.”
To be eligible for a capability
voucher a business must be:
• Operating with 50 or less FTEs
• GST registered in New Zealand
• Operating in a commercial
environment – i.e. currently trading
• Privately owned or a Māori
Trust or Incorporation or similar
organisation managing Māori
assets under multiple ownership
• Complete a brief business
assessment to identify needs
Get in touch with Sandra Crone
at the Chamber to find out how
the Regional Business Partnership
Scheme can help your business:
sandra@commerce.org.nz
or 548 1363.

C O M M U N I C AT I O N PA R T N E R — P R O P E R T Y TA X

The bright-line test:
over-taxing residential land sales
Earlier this year, Revenue Minister Stuart Nash confirmed the election promise to extend the bright-line
test from two years ownership to five years will be enacted, effective for residential property acquired
after the date of Royal Assent, which is likely to be this month.

T

he Government says it’s a way to
dampen property speculation and
“bring fairness back into the tax
system”. The reality is the test not only
captures speculators but also seeks to tax
New Zealanders who are simply trying to get
ahead as landlords or are fortunate enough to
have holiday homes, but who may be selling
residential property for a variety of nonspeculating reasons within five years.
The Government reached a view in 2015,
during the heated housing market, that the
existing Intention Test was not a satisfactory
scheme for dealing with land transactions.
Under the Intention Test, gains from the
sale of property were taxable only where the
property was purchased with an intention
of resale (ignoring those who were in the
business of buying and selling property or
land developers). Although speculators were
already technically captured by the existing
rules, given the arguably subjective nature of
this Intention Test, Inland Revenue found the
old rules difficult to enforce.
Accordingly, the new bright-line test
was introduced to apply to residential land
acquired from 1 October 2015 making any

gains arising from the disposal of
residential property within two years of
acquisition taxable, irrespective of intention.
So rather than solely targeting people who
are speculating, the bright-line test
potentially applies to all residential
property owners, irrespective of location,
nationality and intentions.
The bright-line test can capture situations
even where there was no intention of resale,
or where the disposal occurred due to
circumstances outside the taxpayer’s control,
including illness, lifestyle changes, financial
pressures, lack of use of the property,
changing where you live making rental
properties or holiday homes in the wrong
place. The current two-year timeframe
runs from the date of acquisition to the
date of disposal.
The test is subject to four exclusions,
the most common one being a main home
exclusion for residential land that is occupied
mainly as a residence, and is the main home
of the owner, or a beneficiary if the owner is
a trust. Where a person has more than one
residence, the residence with the greatest
connection to the person will be classified as

the main home and therefore excluded
from the bright-line test. Any other
residential land gains will likely be subject
to tax if the acquisition and disposal is
within the timeframes.
Even Inland Revenue states that the
change to five years increases the risks
associated with policy over-reach and
property lock-in and, for those reasons,
they consider that two years is a better
bright-line period.
It’s obvious that you will see many
more changes of circumstances (such as
relationships, death and changes of location)
across five years compared to two that could
result in what were previously excluded main
homes changing their status to being taxed.
For those who are not property speculators,
the effect of the change to five years will
simply frustrate concerns that they are being
taxed as if they were.

For more information contact Crowe
Horwath Nelson Tax Specialist
Alex Davidson
alex.davidson@crowehorwath.co.nz
DDI: +64 3 546 0153 M: +64 27 439 4254

Want to power your business to the next level?
Our Crowe Horwath specialists have the expertise to move you forward.

Google: Crowe Horwath Nelson
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When a Resignation is
Not a Resignation
When employees are upset
or being taken to task for
something, they may blurt
out “I’m leaving!”, or often
less polite words to the
same effect.

F

requently they later regret their words
and want to retract the resignation.
It may be tempting to accept the
resignation and then refuse to accept the
retraction, particularly where that employee
was ‘challenging’. However, this can be a very
risky approach and could result in a personal
grievance for unjustified dismissal.
Case law provides employers clear
direction in this situation i.e. they should
allow a ‘cooling off ’ period and check
whether the resignation is genuine before
considering whether to accept it. In one
case, University of Waikato v Messick, the
University was found to have unjustifiably
dismissed Dr Messick and was ordered
to pay him $20,000 compensation and
3 months lost wages, after accepting his
resignation email. This had followed the
University undertaking a disciplinary process
with Dr Messick where he had refused to
engage in the process but was issued a final
written warning. Dr Messick then raised
concerns with the University regarding his

employment agreement and how he had
been treated. His managers met with him,
however Dr Messick subsequently sent an
angry email to the University’s HR Manager
stating, among other statements, that the
University should dismiss him by the end of
the day or he would come to the University
the following day and destroy something.
The Employment Relations Authority
(the Authority) found the University to be
“opportunistic”, noting they had responded
and accepted his resignation without notice
within 1-hour of receiving it. The Authority
also noted that the University had “a good
faith obligation to be active and constructive
in maintaining the employment relationship”.
The Authority said that the University should
have at least allowed a 24-hour period for
Dr Messick to reflect, taking into account
all of the circumstances, including that the
University knew about his state of health.

The Authority stated that the University
could have investigated Dr Messick’s decision
to resign and accepting it as occurred was not
what a fair and reasonable employer would
have done.
In usual circumstances, where an
employee unequivocally resigns, the
resignation cannot be withdrawn without the
agreement of the employer.
Following a resignation that occurs in the
heat of the moment, if the employee has then
left work, it is recommended the employer
telephones or writes to the employee to
advise them to take some time to reconsider
their decision to resign. Failing to do so can
prove costly.
Please do not hesitate to contact us for
assistance in these circumstances. Kay
Chapman is the owner and director of
Chapman Employment Relations.
chapmaner.co.nz

Employment Law Human Resources Training
03 545 0877 office@chapmaner.co.nz chapmaner.co.nz
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SPOTLIGHT — TEAM PRODUCTIVITY

Balancing productivity
with flexible working
The five-day work week has been a permanent fixture in New
Zealand workplaces and although a four-day work week is a
relatively new concept to Kiwis, companies overseas have been
adopting compressed work schedules for some time now.

P

erpetual Guardian, one of New
Zealand’s leading statutory trust
businesses, has already started the
conversation about how to increase
or maintain productivity while recognising
employees’ growing desire for more flexible
work arrangements.
Perpetual Guardian is well underway with
its five-week trial of a four-day work week
across the business. The remarkable point
of difference about this trial is that there is
no compression of work schedules (such as
four 10-hour days) or reduction in salaries.
Simply, employees are able to nominate and
receive a day off each week, at full pay. The
trial aims to empower and engage a staff-led
discussion including a focus on team and
individual productivity.
Mike Elson-Brown, Perpetual Guardian
Nelson client manager, said “When the
four-day work week trial was announced
to staff company-wide, there was a gasp,
then applause. There is certainly a lot of
excitement and buzz around the company
as teams and regional offices work together
to see how we can make this trial really work
for us.”
According to findings from the New
Zealand Productivity Commission,

Innovation and the Performance
of New Zealand Firms, innovating
New Zealand firms grew on
average at a faster rate than firms
that did not, yet with no evidence
of improved productivity
outcomes. This is in contrast to
numerous international studies
Mike Elson-Brown and Alex Kett of Perpetual Guardian
which show innovation is a key
driver of productivity growth.
trial a success? Mike and his colleague Alex
Andrew Barnes, founder of Perpetual
Kett have been empowered to make it work.
Guardian, sees the trial as a quid pro quo.
“There are just two of us at our Nelson
“If we see increased productivity that is
branch – we are working together to ensure
sustainable over time, then we may be
that we manage our workflow so that on
able to change how, where and when we
days where there is one staff member in
work. This is an opportunity for us to see
the office, we have it covered. I’ll be taking
what we can do differently. By conducting
Fridays as my trial day off, and it will be great
this trial, I hope to find ways we can work
to be able to catch up on all the things that
smarter as a business, but also give our
you just never really get to do while working
employees the opportunity to be their very
a five-day 40 hour week” said Mike.
best outside of the workplace as well.”
Perpetual Guardian offers
“For branches such as ours in Nelson,
strategic advice, long-term investment
where exceptional customer service is the
management, careful planning and a
focus, we will be using this trial to work out
commitment to ensuring that people’s
how best we can apply the four-day week
generosity is effectively sustained over
to our operation. The trial (and potentially
long-term outcomes) may mean that
many lifetimes.
Perpetual Guardian hires additional staff in
So how does a small branch like
some areas.”
Nelson make the four-day working week

Committed to exceptional engineering every time
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Employers need to
plan for change
The Labour-led coalition Government has already
moved quickly to bring change to some of those areas it
campaigned on and employment law is no exception.

U

nsurprisingly, the first moves that have
been made and signalled have been
where both Labour and NZ First had
policies that synchronised – which
included 26 weeks parental leave and an
increase in the minimum wage. Those
announced changes are just the beginning
of a wave of employment law changes –
some tweaks of the National Government’s
previous laws while others are more
wholesale changes.
Employment Relations
A number of changes have been
announced which may affect SMEs and
private employers. These include:
• 90-day trial periods will now be limited
to employers with fewer than 20
employees.
• Reinstatement will be restored as the
primary remedy to unfair dismissal.

“...the Government
is looking towards a
standardisation of pay,
hours and conditions by
industry or sector.”

• Reversing a relatively recent change by
the last Government, statutory
rest and meal breaks will once again
be a requirement.
• The removal of the SME exemption
from Part 6A of the Employment
Relations Act 2000, which provides
that ‘vulnerable’ employees have the
right to transfer to a new employer if the
work they were doing is, as a result of
restructuring, to be done by
another person.
This last change is likely to be significant
for SMEs. If, for example, a small cleaning
company has a contract with a local school,
and it is sold to another small cleaning
company, all the cleaning employees of
the vendor company will have the right to
transfer to the purchasing company. It is very
unlikely that there will be any way to avoid
this, and it could have a sizeable impact on a
business’s future plans.
Fair Pay Agreements
While we don’t know how it will work
in practice, the Government is looking
towards a standardisation of pay, hours
and conditions by industry or sector. They
intend to do this through consultation with

PARTNERS FOR SUCCESS
Ph: Nelson 03 548 8349, Richmond 03 543 9090 W: www.pittandmoore.co.nz

16

COMMERCE COMMENT

appropriate stakeholders and the outcomes
would set minimum standards for each sector
or industry. As well as standard hours and
pay, these would cover allowances, overtime,
weekend and night rates.
Industrial Relations
In a nutshell, the Government would look
to remedy what they see as an imbalance in
favour of employers in the current structure
of workplace negotiations. To do this,
they have flagged intentions to strengthen
union access to entering workplace, extend
collective rights to contractors, require
workers to pay a union bargaining fee, restore
the requirements for the employer and union
to reach agreement and for unions to be able
to initiate bargaining and get rid of penalties
to workers for ‘low level’ protest action.
There are other changes mooted in
the area of employment law including the
extension of the powers of the law to cover
anyone working in New Zealand, compulsory
redundancy and the abolition of youth rates
to name a few.
For employers, the key is to keep yourself
informed and up-to-date with what is
being discussed at Cabinet level and what
the timings and impacts could be on your
business. None of the changes mentioned
should be a surprise as the Government has
been transparent around what they intend
to progress. So far, the proposed changes fit
within the policies campaigned on. Once
you’ve armed yourself with knowledge, it’s
a good strategy to plan for change and be
proactive rather than wait or procrastinate
and be reactive.
If you’d like more information on
employment law in any aspect, talk to
Nick Mason, Associate, Pitt & Moore.
Email: nick.mason@pittandmoore.co.nz
DDI: 03 545 7897

C O M M U N I C AT I O N PA R T N E R — B O WAT E R H O N D A

The HR-V is the perfect 5-door crossover
vehicle with class leading interior space,
loads of luxury & head turning exterior
design. The exterior echoes that of a
coupe, with sharp, dynamic lines & rear
concealed door handles, whilst offering
the solid stance and visibility of an SUV.
The interior size defies the exterior
dimensions, offering up to five passengers
the leg, shoulder & head room often found
in a larger SUV. With Honda's unique
Magic Seats System & centre Fuel Tank
layout, Honda's Engineers have created
one of the most spacious & adaptable
cabins in its class. The HR-V comes
standard with Daytime Running Lights,
Multi-Angle Reverse Camera with Parking
Aid, Bluetooth, Electric Parking Brake,
Emergency Stop Signal, Hill Start Assist, &
Brake Hold Function. For added peace of
mind, every new HR-V comes with a
transferable 5 Yr unlimited km Warranty &
Roadside Assist.

Complimenting a new look with
a matching set of new vehicles!
Nelson Tasman Chamber of Commerce CEO Grant Kerr (left), with Chris Bowater (CEO
Bowater Honda) & Nick D’Evereux (Agency Manager Bowater Honda), with the
Chamber’s two new Honda HR-V’s from Bowater Honda.
The team at Bowater Honda are proud to be
cornerstone sponsors of an organisation doing
so much great work in our business community.
The new brand for the Nelson Tasman Chamber
of Commerce deserved a suitable platform to
shine on, so the new, edgy Honda HR-V’s were
chosen as the perfect vehicle. These give a mix
of compact around town manoeuvrability with

Bowater
Honda

the space required to best maximise the versatility,
whilst also affording great safety features, fuel
economy and a stylish urban look to match the
funky new rebrand!
Grant and the team will certainly be seen out and
about our wonderful region over the winter, and we
wish the Chamber well as it launches into a new
phase of activity helping support our thriving local
and regional business community.

This year’s Supreme Winners of the Nelson Pine Industries 2017
Business Awards have a great summer being driven by Honda.
We have watched Toine Houtenbos and Eva
Maureau from Abel Tasman Canyons share all
of the excitement of a super busy summer
tourist season. What an epic ride they have
had this summer, and what a great way to get
to know a business - through the shared love
of the newest vehicle in their fleet.
What better way to sum it all up than with their
final post after 3 mths with their Honda CR-V.

“All good things must come to an end...
Today we returned our Honda CRV back to
Bowater Honda in Nelson. We would like to
do a massive shout out to Bowater Motor
Group and the Nelson Tasman Chamber of
Commerce for the opportunity to ride around
in this fancy car for summer. It was a great
addition to our fleet during the hectic
Christmas holidays, and it came on some
epic canyoning roadies. Thanks heaps!”

Bowater
Honda

82 Achilles Ave,
Wakatu Carpark
Nelson.
ph: 03 548 7179

Nick D’evereux 027 443 6777
Ken Allan 027 440 7307
www.bowaters.co.nz/honda
COMMERCE COMMENT
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Meet our members

Every issue we profile some
of our new Chamber members

Guard Safety

Foodcom Consulting

Quinn Dental

Smooch Natural Skin Care
Products

Keeping health and safety
practical, simple and
achievable, Guard Safety are
locals and will work alongside
you. We will listen, then assess
your needs and tailor a simple
compliant solution for your
business.

Let’s talk about food - and let’s
get it right.

Quin Dental is Nelson’s newest
dental practice. It is an
independent family-owned
surgery that puts preventative
dentistry and natural care first.

Smooch Natural Skin Care
Products, for people with skin
ailments looking for a 100%
natural solution - not traditional
chemical-based products.

Quin Dental was founded on
the philosophy of providing the
very best dental care for the
whole family. Gerry has been in
dentistry for 29 years. Although
not an orthodontist Gerry
has completed much study in
the area of orthodontics and
offers general and orthodontic
dentistry, hygiene services, and
treatment for sleep and jaw
issues.

Their most popular product
being Doctor Smooch Daily
Moisturiser. This formula is made
of 100% natural ingredients,
so no chemicals, and even no
stabilisers, each ingredient
working in its natural state.

We talk your language so
that you can understand the
legislation, your responsibilities,
and see that it is both do-able
and manageable, no matter
what size your business is. We
empower you to own and
manage your health and safety
responsibilities beyond just
compliance.
Our qualified and experienced
team keep themselves
up to date, and belong
to professional safety
organisations. This is your
assurance that we can offer
you the right advice.
P. +64 27 436 2396
E. darren@guardsafety.co.nz
W. www.guardsafety.co.nz
FB. GuardSafety

Foodcom is a specialist food
and health communications
consultancy.
Supporting local businesses and
global brands, we integrate
sound nutrition with clear
communication into food and
beverage business, and health
organisations. We understand
consumers, marketing, food
regulations, media and nutrition
science and are here to link it all
together. We can work directly
with your business, or with your
partners and your agencies.
Julie North leads Foodcom,
with a small team of qualified
Dietitians and Nutritionists
experienced in food industry
and communications. We
can work on one-off short
projects, or alongside your
business long-term. Foodcom
is proudly based in Nelson with
clients across New Zealand and
Australia.
T. 021 531 333
E. Julie@foodcom.nz
W. www.foodcom.nz
Instagram. Julie_foodcom

Our friendly and professional
staff are trained to think about
the ‘whole person” and provide
care with warmth, empathy
and respect.
We are dedicated to ensuring
that everyone who visits Quin
Dental experiences excellent
treatment and service, with
innovative methods of dentistry
following a natural care model.
We offer a late night Thursday
and Saturday morning by
appointment.
Call in and have a look around
we would love to show you our
wonderful space.
A. 14 New St, Nelson 7010
T. 03 928 0121
E. care@quindental.nz
W. www.quindental.nz

The ingredients are truly natural
– every ingredient in Doctor
Smooch is edible.
Smooch founder Corrin Miller
developed the Doctor Smooch
formula when struggling
to overcome her own skin
problems.
Looking for a chemical-free
solution to an itchy scalp Corrin
started by simply pouring
coconut oil over her head. The
result wasn’t exactly desirable,
but it set Corrin on a path
to overcome common skin
ailments, for everyone, in a
chemical-free way.
Beneficial for Psoriasis, Eczema,
Dermatitis, cracked/dry
skin and other common skin
problems with the comfort of
knowing you aren’t harming
your body or the planet. What’s
more, Doctor Smooch doubles
as an everyday moisturising
balm.
A. 2/169 Tahananui Drive
T. 027 517 9336
E. office@smoochnaturalproducts.nz
FB. smoochnatural
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Institute of Directors

Solutions Coaching

Hemisphere Health

Falcon Management
falcon management at

commercial property management

The Institute of Directors is a
membership organisation that
connects, inspires and equips
people in governance to add
value across New Zealand
business and society.
We are a growing organisation
with more than 8,500 members,
including 300 members across
Nelson Marlborough.
There are many reasons for
joining the IoD, depending on
your career stage. Established
directors join because
they want to support their
profession. They believe in
standards for directors. They
want to keep abreast of
industry trends. They want to
give back. New directors join
to further develop their career.
Membership gives them access
to governance information,
director vacancies, training
and opportunities to build their
networks.
The IoD’s Nelson Marlborough
branch is managed by Karen
Goodger, working alongside a
committee of 11 local members.
The branch hosts a range of
activities including regular
networking events with guest
speakers and training courses
that anyone can attend.
Please contact Karen to find
out more.
A. PO Box 1744, Nelson 7040
T. 027 525 7400

Solutions Coaching provides
professional development
solutions to complex people
and performance issues.
In any workplace, people are an
organisation’s greatest resource
- and the greatest challenge.
Owner and professional
coach Carina Gwynne will
work with you to remove the
barriers (eg stress, poor timemanagement, communication
issues, workplace bullying) that
severely impact productivity,
and to increase employee
resilience, engagement and
motivation - ultimately allowing
your people to reach their full
potential.
With Solutions Coaching you
are in safe hands – Carina has
degrees in both Psychology
and Counselling, so support is
provided in professional and
proven ways. This is about
results – the focus is on getting
to the heart of the issue, and
creating positive change.

Hemisphere Health offer
specialist training, consulting
and clinical services in Health
and Safety, Occupational
Medicine and Injury/Illness
prevention to local companies.

Falcon Commercial Property
Management at Bayleys Nelson
offers customised solutions for
all your landlord obligations –
we take care of as much or as
little as you require.

• Return to Work Rehabilitation

Building and facilities
management - We keep
buildings fully compliant,
fulfilling Building Warrant of
Fitness and Health & Safety
requirements. We take care
of all maintenance and repair
issues and check the site
regularly.

• Support from Hiring to
Retiring
• H&S Engagement
• Injury Management Practices
• Workplace Wellness & Health
Promotion
• Health Hazard Identification
and Management
• Occupational Disease
Prevention
As health professionals, we work
with employers and workers to
maximise health and function
in the workplace, building
company health, productivity
and reputation.
Come and meet us at our
premises for the upcoming
Chamber Business Building
Block workshop on ‘Mental
Health & Wellness – Supporting
Diversity In Your Workplace’ –
8am, 1 June.

Lease and tenant
management - We act as first
point of contact for tenants
to address their day to day
queries. We can take care of
the entire leasing process for
you, from finding tenants, to
negotiating leases, to building
good relationships with them
that encourage long-term
leasing.

T. 027 457 3353

E. admin@hemispherehealth.co.nz

Financial and asset
management - Our specialist
software allows flexible,
accurate, and accessible
financial reporting that can be
fully integrated with Xero. Client
funds are held in trust accounts
that are easily accessible and
independently audited for
absolute transparency.

E. carina@solutionscoaching.co

W. www.hemispherehealth.co.nz

A. 288 Trafalgar St, Nelson

Let Solutions Coaching
create an individually tailored,
structured programme that
provides innovative solutions to
common workplace problems,
taking you and/or your people
to the next level.

A. 8 Cambridge St, Richmond
T. 03 928 0080

W. solutionscoaching.co

T. 03 546 3579

FB. solutionscoachingnz

E. falcon@bayleysnelson.co.nz

E. nelson.branch@iod.org.nz
W. www.iod.org.nz
FB. IoDNelsonMarlboroughBranch
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Equip
your team
Have your people got the skills needed
to thrive in an administration role?
Make it happen with NMIT powered
by TANZ eCampus.
The glue, the backbone, the oil that keeps
the engine running – these are all ways of
describing the administration function of any
organisation. Within every business, there
is a person that holds all the administrative
strands together, making sure the business
runs smoothly. But, it takes skill and
expertise to deliver at that level.
If you need to upskill your employees to
gain the administration or computing skills
needed to be a quality administrator, then a
flexible online course from TANZ eCampus
may be the solution.
Understanding, using, and mastering
digital tools and technology is essential in
today’s business world and with the range
of Computing, and Administration and
Technology courses available through TANZ
eCampus you can develop your employee’s
skills to thrive in their role.

NMIT powered by TANZ
eCampus?
TANZ eCampus is an innovative and
supportive online learning service that
works with learners’ lifestyles to help them
achieve their career goals.
TANZ eCampus provides an ideal
professional development option for

employers and employees. Being completely
online, your employees can learn anytime,
anywhere, at their own pace and in their
own time.
You can be guaranteed that all TANZ
eCampus courses are quality programmes
as all of the courses are industry recognised
and accepted by the New Zealand
Qualifications Authority (NZQA).

Flexible study options
Qualifications and courses within these can
be customised to meet your organisation’s
specific needs. We make it easy to
complete a single course and not the entire
qualification. This means that what your
employees will learn will be relevant to what
your business needs.

What will they learn?
They will learn the skills required to be
an administration guru including efficient
admin techniques, customer service,
practical problem-solving, communication
skills and document presentation. They
will also learn how to use spreadsheets
and databases, how to apply mobile
technology effectively and what’s going on
with your website.

Grow your skills in 2018
>
>
>
>

Wide range of programmes available
Short Courses and part time study available
Study online or on campus
Gain practical knowledge for your world

Ki te whai Ao, ki to Ao Ma-rama
nmit.ac.nz call 0800 422 733
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What our students say?
Joanne Boese
“I didn’t find the study process intimidating at all,
which I think sometimes it can be especially as an
older woman returning to study. The fact I could
study from the comfort of my own home with plenty
of help from the co-ordinator, and also thanks to
other younger girls on my course, made me feel
really empowered.”

Charlotte Kahukiwa
“I can work at my own pace around my busy life as
a working mum and wife. I’m able to study after the
children have gone to bed, or sometimes if I have
time during the day on my short work days. I study
between 15 to 20 hours a week.”

Natalie Nairn
“As a stay at home mum, I love the fact I don’t
need to leave the house to learn and complete this
qualification – this is one of the best things about it.”

Start your staff on their
learning journey today and
unlock their capability.
To find the best professional development
pathway, contact TANZ eCampus today.

Email: enquiries@tanzecampus.com,
Phone: 0800 328 269 or visit our
Website at www.tanzecampus.com.

