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From the CEO

You’ve probably heard the saying ‘the only constant is change’.

T

his is true for every business, as we
find ourselves continuously evolving
to meet the ever-changing demands
of our clients and customers as a
result of new technology. Preparing for the
future of our workforce was a strong theme
throughout our recent Aspire Conference,
and while no-one has the answer for
what the future holds, what we can do is
learn skills to help us adapt quickly and
prepare for uncertainty. We’ve provided an
overview of Aspire later in our magazine.
The Chamber is no stranger to change.
Over the past 18 months I believe we
have re-invigorated the Chamber with the
introduction of a new strategy, refreshed
branding, solid relationships with key
influencers, a new opportunity with the
Marlborough Chamber, and of course,
a new team. You’ve no doubt heard the
news that I will be stepping down from
the Chamber in September to take on a
new role at NMIT as Executive Director,
Strategy, Enterprise and Sustainability.
This was an incredibly difficult decision
to make, and not one that I was expecting
to make at this point on my Chamber
journey.
I am confident I have set a solid
platform for the next Chamber leader to
work from, and with the support of the
team behind my successor, I’m sure you

will continue to feel
the increased benefits
of being a Chamber
member. It is very
much the intent of both
the Nelson Tasman
and Marlborough
Chamber Boards to
continue the joint
working relationship
and build on leveraging
opportunities from a
‘top of the south’ perspective.
My new role means I will continue to
work strategically across both the Nelson
Tasman and Marlborough regions, and I
hope my NMIT connection will provide
ongoing value to the Chambers.
It really is business as usual for the
Chamber teams, and we will shortly have
our heads down into the preparation
for our 30th anniversary of the Business
Awards in November. We look forward to
your entries! Personally I’d like to thank
you for all your engagement over the past
18 months, and hope you continue to
support the Chamber team and all the
hard work they do to help you unlock your
business potential.
Grant Kerr
Chief Executive

PROUD TO BE A COMMUNICATION SPONSOR OF THE NELSON TASMAN CHAMBER OF COMMERCE

“Commercial, Domestic, Life & Health Insurance
– we have got it all covered; have you??
Contact us now for a free, no-obligation quote.”

CROMBIE LOCKWOOD (NZ) LIMITED
14 Oxford Street, Richmond — Phone: 03 543 9021 — Website: www.crombielockwood.co.nz
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N E L S O N O N T H E W O R L D S TA G E

Nelson on the world stage

Image courtesy of Nelson Regional Development Agency

There is a buzz around town as the region gears up to host
the rugby test match in just a couple of months’ time. The
economic benefits are already being felt, and are set to last
much longer than match weekend.

S

ecuring a test match here has
cemented the region’s reputation
as an ‘events city’. Eager sports fans
are getting their fill this year, with a
Black Caps test match played earlier this
year, the Super Club international netball
tournament in August, and an international
rugby test match. Combine that with everincreasing numbers visiting for our worldclass mountain biking, water sports and arts
on offer, and Nelson Tasman is becoming a
serious event destination.
Nelson Regional Development Agency
Chief Executive Mark Rawson said a basic
economic impact report for the test match
event projected visitor spending at around
$9 million, but the game will also bring
much wider benefits – some of which are
already being felt.
“Hosting our national rugby side isn’t
just about the match, the game day or the
weekend of visitors. This type of event
creates a large number of jobs in the lead
up to, during and after the match – there
is extra labour required for the stadium
alone to boost capacity to 21,000 seats,

not to mention the numbers needed in the
hospitality and accommodation sectors” says
Mark.
Confidence that the region is capable
of hosting large scale events has been high
for some time, but it’s only in recent years
that Nelson has managed to secure the
big sporting names. Nelson City Council,
NRDA and Tasman Rugby Union have
collaborated to bring the rugby event to the
city with considerable local private sector
investment. “The council has been investing
in our infrastructure for some time in order
for Nelson to be in the running to host large
events, and the Trafalgar Centre northern
extension and previous Rugby World Cup
matches are just a couple of many great
examples” says Mark.
The region has more than proved it’s
capable of putting on large scale events, but
with an increasing events schedule it’s critical
to ensure the supporting infrastructure
from facilities, accommodation, through
to transport links and logistics meets the
needs of organisers, visitors and the local
community itself. “We work with partners

across all sectors to learn from every largescale event, so we can ensure great sporting
events like the All Blacks playing here builds
the city’s profile and credibility nationally
and internationally as a vibrant regional New
Zealand city” says Mark.
It’s not just visitors who’ll experience
the extraordinary Nelson Tasman region
– the test match will be broadcast on Sky
Sports across the world, providing invaluable
exposure for our region. And it’s expected
that if the region can pull this event off well,
then there’ll be plenty more large-scale
events to come, and not necessarily all of the
sporting nature.
Locals will also get to enjoy All Black
fever beyond just the game itself with game
day festivities taking place in the Nelson CBD
on Saturday 8th September from 1-6pm. This
‘Experience Rugby History’ festival of events
will celebrate not only the first All Blacks test
match but also Nelson’s proud rugby history
- the first game of rugby in New Zealand
was held at Nelson’s Botanical Reserve in
1870 and we are home to New Zealand’s first
football club, the Nelson Rugby Football
Club formed 150 years ago.
Mark Rawson
Chief Executive of Nelson
Regional Development Agency
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B U S I N E S S F E AT U R E — N E W Z E A L A N D K I N G S A L M O N

Environmental
responsibility:
obligation or
choice?
Imagine you’ve had a really long
day. You get home, you’re tired,
and all you want is to unwind
with a nice meal and a glass
of wine. What’s on the menu
tonight? Fresh, Regal salmon.
The bright orange flesh is meltin-your-mouth, full of flavour,
and pleasantly filling. You’re
enjoying talking with your loved
ones about how their day went.
With every bite, you feel a little
bit of that stress slipping away…
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F

ood has a remarkable ability to
completely change how we feel. It’s
a powerful thing that brings people
together and the memory of a good
dining experience can last forever. The
passionate foodies at New Zealand King
Salmon have been producing the best salmon
in the world for over 30 years.
Behind every piece of their premium
King salmon sold locally and to markets all
over the world, there is a story. It begins in
the cool, ancient waters of the Marlborough
Sounds. Few coastlines across the globe
possess the required characteristics for
successful salmon farming, and conditions

required to successfully farm King salmon are
even rarer. It’s one of the many reasons we’re
so lucky to live in New Zealand, blessed with
such a stunning natural environment.
New Zealand King Salmon takes its
obligation to look after this environment
really seriously. “Without it, we wouldn’t
have a business and without a business we
wouldn’t be able to support hundreds of
local jobs in the top of the south and so
many others in the wider economy. We’re
talking about people like Mark, who has
worked for us for over 20 years.
And his family, and the community
he lives and works in” says CEO
Grant Rosewarne.
When people think about
farming in New Zealand,
inevitably they think of something
with four legs that eats a lot of
grass and wanders through
expansive paddocks.
“But the kind of farming we do,
in aquatic pens using a tiny fraction
of the space that land-based farming
uses, has a range of unique benefits
that means we think aquaculture
has the potential to be the future of
food production in New Zealand” says Grant.
Salmon is one of the most efficient types
of protein, largely because they are coldblooded and virtually weightless in water.
This means that, unlike beef or lamb, they
don’t use much energy and require much less
feed to grow. In technical terms, this is called
the ‘feed conversion ratio’, with New Zealand
King Salmon having a FCR of 1.7 compared
to between 6-9 for beef.
“Unlike those land-based forms of
farmed protein, the effects on the natural
environment are significantly reduced. We
don’t require large irrigation systems resulting
in nitrogen runoff that damages surrounding
waterways. The sea floor under our farms is
closely monitored and when we stop farming
in an area, it is quick to return to its natural
state” says Grant.
New Zealand is so well regarded in this
space that it was the first and only salmon
producing region in the world to attain the
“Best Choice (Green)” accreditation in
2015 by the globally respected
Monterey Bay Aquarium Seafood Watch
sustainability guide.
New Zealand King Salmon also takes care
to make sustainable decisions right along its

B U S I N E S S F E AT U R E — N E W Z E A L A N D K I N G S A L M O N

production chain. Following changes at their
feed supplier, NZKS was recently the world’s
first King salmon producer and the first
salmon producer in Australasia to be
certified as offering four-star Best
Aquaculture Practices salmon – the
highest possible rating.
“We’re also working hard to improve our
packaging, reducing the use of polystyrene in
shipping and plastic packaging in our smoked
salmon products. At NZKS, we’re never
satisfied with what we’re doing now though,

so we’re always looking at how we can
improve. For example, we’re investigating
exciting new plant-based packaging which
would be fully compostable” says Grant.
For perspective, just 80 surface
hectares of salmon farming space –
roughly the size of a small land farm and
around three times the size of today’s
salmon industry in New Zealand – would
be enough to completely eliminate our
country’s annual $2.8 billion trade deficit.
According to Grant, “that’s an immense
opportunity for us to produce
high quality, nutritious protein
that can feed the world in a
way that doesn’t cause lasting
damage to our planet”.
The aquaculture industry
is hugely competitive globally
and because New Zealand is a
small market, a huge amount
of New Zealand King Salmon’s
success comes from being a
successful exporter.
“As a NZX and ASX
listed company, we have an

obligation to provide a good return
to our investors – many of who are
New Zealanders. But we also have
an obligation to use our successes to
give back to our local communities.
That’s why we’re really proud to be
sponsoring both the Nelson Tasman
and the Marlborough Chamber of
Commerce Awards for the Community
Impact category, to support other
businesses that are as passionate about
the area as we are. Our sponsorship of
these Awards is part of a wider group
of community focused sponsorships
and events that we work on year-round
with our local partners” says Grant.
So, back to that dinner. You’re
hopefully a little more relaxed. That
New Zealand King salmon you’re
eating is one of the greenest forms of
protein out there, farmed with love and
integrity by people who could be your
next-door neighbours. Those are just
some of New Zealand King Salmon’s
stories – there’s a lot more they’d love
to tell you. But that’s for another meal.

THERE’S MORE THAN
ONE WAY TO BUILD
YOUR WEALTH

And it all starts with a conversation.

Speak with Karl Williscroft.
0508 473 975 | karl.williscroft@craigsip.com

Craigs Investment Partners Limited is a
NZX Participant Firm. Karl Williscroft is an
Investment Adviser at Craigs Investment
Partners. Adviser Disclosure Statements
are available on request and free of charge.
Please visit craigsip.com

craigsip.com
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SPOTLIGHT — OUR PARTNERS

We couldn’t do it without our Partners
The Chamber relies heavily on the generosity of our Cornerstone Partners and sponsors
to ensure we can deliver membership value and help to unlock business vitality. Like
any business, we evolve and so do our sponsors, so here’s to a new era for the Chamber.
Our Cornerstone Partners
The Chamber’s Cornerstone Partners
are the bedrock of what we do – their
financial support enables us to resource the
Chamber to advocate on your behalf, deliver
high quality events, bring you a range of
varied speakers, provide you with business
development opportunities and advice, and
offer you a range of membership discounts.
We are delighted to welcome on board
new Cornerstone Partner Kernohan
Engineering from 1 July. Kernohan prides
itself on solving real world engineering
problems, and last year celebrated its 45th
anniversary. With a focus on maintenance,
innovation and safety solutions the goal is to
support industry to maximise uptime, realise
potential and manage risk. General Manager,
Mark Sutton, says “We’re a local business
committed to supporting the performance
of industry as best we can. We recognise that
the Chamber is also working hard to support
local businesses, so sponsoring their efforts
feels like a good fit. We’re really looking
forward to working more closely with the
Chamber team in the year ahead.”

Monthly Luncheon and Business
After Five sponsors
Crowe Horwath joins us as our Business
After Five sponsor. It’s been great to see
so many different faces at our recent BA5
events. They are always a great informal
opportunity to catch up and network
with other members and make some new
connections. A huge thank you to Kay
and the team at Chapman ER who have
been long-term BA5 sponsors. We will
continue to hear from Kay through her
regular articles in our Commerce Comment
magazine as a Communications sponsor.
It’s also been fantastic to welcome
Intepeople as a BA5 sponsor for our recent
May and June BA5s, and they will continue
to support the Chamber as our Luncheon
sponsor until the end of the year.

Communication sponsors
We have welcomed Downing Creative
Marketing as a Communications sponsor
this year. The Downing team has led the
Chamber’s brand refresh – including this
magazine – and we are thrilled with our
new look.
Downing joins BlueberryIT, Bowater
Honda, Chapman ER, Crombie Lockwood,
Crowe Horwath, NMIT and Pitt & Moore as
the Chamber’s Communications sponsors.
Thank you from the Chamber
The Chamber Board and the team at the
Chamber would like to say a huge thank you
to all of our Partners and sponsors, and to
the many other organisations we collaborate
with throughout the year to help deliver our
strategy and value to our members.

CORNERSTONE PARTNERS:

“We recognise that the Chamber
is also working hard to support
local businesses, so sponsoring their
efforts feels like a good fit. We’re
really looking forward to working
more closely with the Chamber team
in the year ahead.” — Mark Sutton

COMMUNICATION SPONSORS:
Kernohan joins Air New Zealand,
Bowater Honda, Nelson Pine Industries,
Pitt & Moore and Vodafone as the
Chamber’s Cornerstone Partners. We are
saying farewell to Crowe Horwath as one of
our long-standing Cornerstone Partners and
Luncheon sponsor, as they move to sponsor
the Chamber’s ever-popular Business After
Fives, and will continue to sponsor the
Chamber’s communications.
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BA5 AND
LUNCHEON
SPONSORS:

R E G I O N A L B U S I N E S S PA R T N E R S H I P S C H E M E — I D E A L C U P

It takes 10 years to become
an overnight success
That’s according to Motueka-based IdealCup
and CupCycling entrepreneur Steph Fry.

I

t’s been nearly 15 years since
Steph and her husband
Nick started their humble
coffee roasting business in
Wellington. Little did they
know that more than a decade
later they’d be leading the way
in changing coffee aficionados’
sustainable drinking habits
throughout the country.
After launching their
business, it didn’t take long for
Steph to notice the vast numbers of single
use coffee cups going to landfill every day.
Motivated by her frustration at not being able
to easily source fair trade coffee and other
sustainable products, she sought out the
Sustainable Business Network.
“Being environmentally responsible
has always been part of our DNA, but in
those early days it was expensive to source
things like sustainable packaging so it would
have been an easy option to walk away.
But we genuinely felt we needed to take
responsibility for the industry we’re in, so we
had to walk the walk,” says Steph.
So, in 2006, five years in and what started
out as a side project, Steph and Nick began
developing their New Zealand made, reusable
and 100% recyclable IdealCup. In 2008 they
had a prototype. Now, with the business
base split between Wellington, where the
cups are manufactured, and Motueka,
where the family live, IdealCup produces
thousands of IdealCups every month which
are distributed around New Zealand and now
internationally.
“We’re very proud of our success. It’s
been 10 years of hard grafting to build our
IdealCup brand and get people onboard. It
also helps that sustainability is now much
more commonplace. Conscious consumers
are demanding businesses demonstrate
sustainability and we really have led the
charge as an early adopter of sustainable
systems, processes and products.”
As if juggling successful coffee business
Celcius Coffee and IdealCup wasn’t enough,

Steph also set out on a mission
to help Motueka become
the first disposable cup-free
town in New Zealand, and
that’s when the CupCycling
initiative was born.
People can pay a $10
‘bond’ at a participating
CupCycling café for a coffee
in a reusable CupCycling cup.
They can then take that dirty
cup to any other participating
CupCycling café and get their next coffee
in another clean, reusable CupCycling cup,
only paying the price of the coffee from
then on.
“We’re thrilled with the number of cafés
that have jumped on board in Motueka.
We’ve just passed the milestone of 10,000
cups diverted from landfill, and that’s in just
10 months,” says Steph.
The interest the initiative is generating
is putting Motueka on the map, with
CupCycling soon to be rolled out in other
parts of the country. “We’re about to pilot
CupCycling in Titirangi in Auckland,
roll it out in Cromwell, we’ve got cafés
participating in Nelson, Richmond and
Wellington, and also in Prince George
in Canada!”
With the demand for this social
enterprise increasing, along with the
IdealCup’s growth and exporting
opportunities, Steph reached a pivotal
point in the business where she realised she
needed access to a range of expertise to help
her refine her strategy and focus her talents.
Through the Chamber, Steph was able to
access funding via the Regional Business
Partner scheme to attend the Icehouse
Owner Manager Programme.
“The Icehouse Programme truly
has been transformational. I’ve learnt to
embrace and enjoy financials (something
I was never overly fond of) and it has
provided me with clarity on my leadership
style and how to be an effective leader. I am
so much more structured and disciplined in

my day-to-day operations now and don’t feel
so overwhelmed,” says Steph.
Steph’s enthusiasm and passion for
her learning journey is infectious, and she
encourages all business owners to be honest
about their capability and seek out expertise
to help them grow. “I’ve always been
passionate about what I do and recognised I
couldn’t keep working the way I was. Since
attending the Icehouse programme, I better
understand my role in driving the strategic
side of the business, and love what I’m doing.”
So what’s next for IdealCup and
CupCycling? “I’m talking to groups
and councils around the country about
CupCycling and would love to see it
embraced by as many communities as
possible – and not just in New Zealand.
It feels great to be doing something we’re
passionate about that is helping the planet”.
Interested in purchasing some branded
IdealCups to showcase your business
brand?
Steph is offering all Nelson Tasman
Chamber of Commerce members a 20%
discount when purchasing an order of 50 +
branded IdealCups (some ts & cs will apply).
With 10 Stock Colours to choose from,
you can select colours to best match your
brand identity, or mix and match to your
hearts content.
Contact Steph at IdealCup and she’ll help
you showcase your brand in a stylish, New
Zealand made, cost effective and very
sustainable way!
E: info@idealcup.co.nz
021 226 3333

To be eligible for a capability
voucher a business must be:
• Operating with 50 or less FTEs
• GST registered in New Zealand
• Operating in a commercial
environment – i.e. currently trading
• Privately owned or a Māori
Trust or Incorporation or similar
organisation managing Māori
assets under multiple ownership
• Complete a brief business
assessment to identify needs
Get in touch with Sandra Crone at
the Chamber to find out how the
Regional Business Partnership
Scheme can help your business:
sandra@commerce.org.nz
or 548 1363.
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C O M M U N I C AT I O N PA R T N E R — F I R E WA L L S

What is a firewall and why
do I need one?
In 2017 there was a heightened awareness of the risk
presented by Ransomware attacks with two high-profile
cases in particular making global headlines.

I

n addition to these events there has
also been an increase of risk mitigation
practices such as Cyber Insurance policies
and reviews of what constitutes best
practice to protect business assets.
In 2018 the risks or threats have not
changed, and businesses need to consider
multiple aspects of their digital network to
minimise those risks and threats.
One aspect that is part of the overall
solution is having a firewall - a network
security device that monitors incoming and
outgoing network traffic and decides whether
to allow or block specific traffic based on a
defined set of security rules.
Firewalls have been a first line of defence
in network security for over 25 years. They
establish a barrier between secured and
controlled internal networks that can be
trusted and untrusted outside networks, such
as the internet.
A firewall can be hardware,
software, or both.
BlueBerry partners with Fortinet as a
world-leader in Network Security who can
provide a range of hardware and software
subscriptions designed to protect business
while allowing you to safely take advantage
of the new world of exciting opportunities
available via the internet.
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While a firewall provides an additional
level of protection it also helps businesses
with managing Human Resource (HR)
obligations by providing a tool to protect
staff from themselves and reducing the risk
of accidental security breaches. It also allows
management to deal with any HR related
issues to do with internet use during work
time as they are able to provide proof of
activity via an additional Reporting
Services subscription.
While any solution does not 100%
protect your business from all cyber-based
threats, the provision of a firewall minimises
the risk significantly.

To provide additional context, BlueBerry
have just assisted a business that was infected
with a cryptolocker variant on Anzac Day.
As this was a public holiday and the
business only utilised a single back-up drive,
the back-up was also affected when the
nightly routine ran successfully.
With a full network of devices effectively
useless and with no means to restore, the
decision was made to pay the ransom and
have the data un-encrypted.
The ransom was approx. $5,000 with an
additional $2,500 to assess and then assist
with recovery.
More importantly the business was
without access to information for a period
from end of day Tuesday 24th through until
the following Tuesday morning and had to
send some staff home during this time. Factor
in lost productivity and opportunity costs in
addition to the $$’s and this was a significant
event that may have been avoided had a
firewall been in place.
The key questions to weigh up
are:
• The cost of loss productivity when an
attack hits (in today’s world it is now a
when not an if)
• The cost of restoring data and any
potential loss
• The cost of brand damage when the
infection spreads to your own clients
For more information on what you can do
to protect your business or if you have any
questions on firewalls please contact one of
the BlueBerry Bunch.

C O M M U N I C AT I O N PA R T N E R — B U S I N E S S C O N T I N U I T Y M A N A G E M E N T

Reducing your exposure to disaster
With winter now upon us well and truly, it’s a good time to think about how
weather events and disasters in general can impact our businesses.

T

here are some important aspects to
consider well in advance – how you’d
get the business back up and running,
and the best way to ensure you aren’t hit
with tax and insurance fall-out from
the recovery.
Getting the business back up and running
physically means you need to make sure
your insurance will cover getting damage to
buildings and land repaired. It’s wise to read
your policies and make sure you know what
you’re entitled to before disaster strikes. In
the same way you check what your insurance
covers you for, you also need to think about
the tax implications. Where the damaged
property is a business asset, such as a business
premises, or is used to derive income, such as
a rental property, there are tax considerations
in relation to insurance receipts and the repair
work being undertaken.
The cost of making good the damage
caused by a storm and restoring the property
to its pre-storm condition will generally be a
tax-deductible expense, commonly referred
to as “repairs and maintenance” expenditure.
However, in some cases the work necessary to
restore an asset may be so extensive that the
expenditure loses its deductible nature and
becomes non-deductible capital expenditure.
Where the remedial work results in the

reconstruction, replacement or renewal of
the asset, or substantially the whole of the
asset, the expenditure will generally be nondeductible capital expenditure.
The key is to identify correctly the asset
on which the remedial work is undertaken,
so that the extent of the work on that asset
can be gauged to determine deductibility.
This involves considering whether the item
is part of a larger asset or a separate asset in
itself. For example, carpet is considered a
separate asset from the building; replacing
damaged carpet may require replacing the
entire carpet, with the replacement cost
being non-deductible capital expenditure.
Any insurance pay-out received in
relation to repair work will be income to
the extent that the cost of undertaking that
repair is deductible. Any surplus over the
repair expenditure should be a non-taxable
capital receipt
If the work as it was undertaken is of
a non-deductible capital nature, then the
insurance proceeds should be a non-taxable
capital receipt.
However, if the asset repaired is
depreciable property any surplus over
the cost of repairs will be required to be
deducted from the asset’s book value. If
the asset is subsequently sold for more

than book value some, or all, of this
surplus could effectively become taxable
as depreciation recovery, due to the
reduction in the asset’s book value.
As well as the tax implications,
you need to consider your overall
business recovery plan. Not planning
for the impact of major events exposes
your business to a significant level of
risk. Carrying appropriate business
interruption insurance is important, but
businesses can significantly decrease
the likelihood and impact of negative
events by undertaking robust Business
Continuity Management (BCM).
To implement BCM you will need to
consider the following areas:
• Your organisation’s key
products and services
• Critical activities and resources
required and the risks to these
• How to maintain critical activities
in the event of an incident
For more information contact Crowe
Horwath Nelson Tax Specialist
Alex Davidson
alex.davidson@crowehorwath.co.nz
DDI: +64 3 546 0153 M: +64 27 439 4254

Want to power your business to the next level?
Our Crowe Horwath specialists have the expertise to move you forward.

Google: Crowe Horwath Nelson
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BUSINESS BUILDING BLOCKS

Business Building
Blocks Workshop
Series 2018

The Chamber is excited to confirm the 2018-19 Business Building Block workshop
streams on offer to help businesses upskill and develop their workforce. Thank
you to all our members who expressed an interest in being part of delivering our
new-look series, and we are confident our new streams cover a wide range of
business issues that owners and employees need to be aware of.

BUSINESS BUILDING BLOCK SPONSORS:

The new Business Building Block
streams are:
• Sales
• Technology
• Legal risk
• Financial and accounting
• Marketing and strategy
Dates, times and venues will be confirmed on the
Chamber website in due course.

SALES
Presenter: ActionCOACH

Bruce Wilson is a Master Business Coach
Representing ActionCOACH, the World’s
No1 Business Coaching Firm.
Bruce took on the challenge of being
the first licensed ActionCOACH business
coach in the South Island of New Zealand in
April 1999.
Since then he has coached just over
139 different business owners across a
huge variety of industries including fire
consultancy, painting and decorating,
massage therapy, security installation,
retail rug sales, Indian restaurants, business
coaching, building and construction,
hairdressing and engineering.
The ActionCOACH system of
accelerating business growth by increasing
10
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profit, implementing effective systems and
developing sales and marketing strategies
have given proven, profitable results to the
extent that Bruce has had some of his clients
achieving profit increases of 127% in a matter
of 12 months and others reducing their hours
worked from 65 hours to 5 hours per week.
Since moving from Christchurch to
Nelson 2 years ago Bruce has focused on
teaching the power of No-Pressure Sales as
one of the cheapest, simplest and fastest ways
of increasing income and profit in business.
Bruce is looking forward to sharing his
experience and passion as one of
the Chamber Stream sponsors in the
2018-19 year.

TECHNOLOGY
Presenter: BlueberryIT

BlueBerryIT, the region’s favourite IT
provider are proud of our long association
with the Nelson Tasman Chamber of
Commerce and delighted to be part of
this year’s series of Business Building
Block workshops.
With topics that include Digital
Disruption, Staying Safe in an ever-connected
world, Office 365 – what’s in IT for me?
and the IT Puzzle – what goes where?, the

BlueBerry bunch are committed to educating
and enabling our beautiful region on a digital
journey beyond what we know today.
The pace of technology change shows no
sign of slowing and it’s critically important
that the region’s business owners and
executives take the time to ensure they
have a strategy to take advantage of the
opportunities provided while also protecting
their business from any associated risks –
a challenging balancing act but one that
BlueBerry is uniquely positioned to help
with.
Working with the Chamber provides
BlueBerry with a reach that we cannot
achieve on our own and we believe that
the relationships and networks formed are
invaluable to our business.
We look forward to working with both
the Chamber and its members on this
exciting new chapter of business.

LEGAL RISK
Presenter: Duncan Cotterill

Duncan Cotterill is delighted to partner
with the Chamber in sponsoring the Legal
Risk stream of the Business Building Block

BUSINESS BUILDING BLOCKS

Workshop series. Our scenario-based
presentations in this stream are targeted at
educating and upskilling Chamber members
to help navigate legal problems and reduce
risks for their businesses.
Chamber members who value pragmatic
guidance and advice, underpinned by our
specialist legal expertise and wide-ranging
experience, will benefit greatly from attending.
Duncan Cotterill takes a collaborative
approach to helping its clients solve problems
and reduce risk every day and looks forward
to working alongside the Chamber and its
members to deliver these workshops.

We are really looking forward to working
with local businesses that are members
of the Chamber. The new Building Block
streams look exciting and match our core
purpose of “building enduring wealth
through successful businesses”. If we can
increase business owner’s confidence in this
region it can only benefit community.

MARKETING
Presenter: The Marketing Studio

FINANCIAL AND
ACCOUNTING
Presenter: Malloch McClean

At Malloch McClean we are your Business
Development Team! We pride ourselves
on helping business owners with the things
that keep them awake at night. We do this
by being there when it counts and providing
business owners with what we call the big
3, Business Plan, Cashflow Forecasts, and
Ongoing Quarterly Focus Sessions. Of
course, we take care of the numbers too, but
to really make a difference we are all about
increasing business owner’s confidence so
that they can achieve their business and
personal goals.
We are a platinum Xero adviser and
can provide you with advice, training and
ongoing support for Xero and industry
specific add on’s.

The Marketing Studio provides
Consultation, Planning and Marketing
Services. Whether you are new to the
marketing game and need advice or are
looking for a long-term relationship to
build a marketing strategy, we aim to assist
businesses in reaching their marketing and
business goals.
In the Building Block Workshops, we
will be helping local businesses to plan their
marketing objectives, messaging & content,
aid them in making decisions on using the
right marketing platforms and unravel the
mysteries of the ever-changing online digital
marketing world.
We see Nelson Tasman Chamber
of Commerce as being a central part of
business in our region. The Chamber helps
to create the best commercial environment
of businesses, especially by communicating
the latest trends, regional performance and
issues facing us.

The Marketing Studio sees this as an
exciting opportunity to be part of and we
are looking forward to supporting the busy
lifestyle of running a business by providing
helpful, useful and engaging information. We
want to allow businesses to take time out to
learn more about how to improve marketing
opportunities that will help them grow.

Concession Cards

BBB Workshop
Concession Cards
will be available for
your Business:
Commit to investing in
upskilling your team,
pre-buy 8 workshops at
$25 and save $80.
Normal Member Rate per BBB
workshop is $35, for 8 sessions
that would be $280 + GST
Concession Card Rate per BBB
workshop is $25, for 8 sessions
pay only $200 + GST
Contact TrIna Zimmerman to find
out more about the workshops and
concession cards by emailing:
trina@commerce.org.nz

Dale Carnegie has over 100 years of success with over 8
million graduates in 83 countries., and still providing
cutting- edge 21st century training today.
Join us and experience the power of self-improvement,
Develop the Leader in you now!
Real transformation begins within

Coming to you in Blenheim - Register Now
0800 328 7246

www.dalecarnegie.com/en_gb/course-finder
Accredited for NZTE Capability Development Vouchers
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C O M M U N I C AT I O N PA R T N E R — W H AT I S W O R K ?

What is Work?
There will be significant implications for many employers following
a recent Employment Court Case. If your employees attend training,
meetings, work functions or travel for work purposes you may need
to reconsider how you pay them.

T

he case involved the Smiths City Group.
Every morning prior to opening,
the sales manager at each of their 29
locations holds a 15 minute morning
meeting to discuss issues and talk about sales
promotions and targets. The employees were
not paid for their attendance.
In January 2016 a Labour Inspector
issued an improvement notice to Smiths City
that required the organisation to undertake
an audit to identify where wages had been
paid below the statutory minimum. The
audit was for all employees who attended
the 15-minute morning meeting who was
on, or close to, the minimum wage rate and
it applied across all 29 stores. The audit had
to cover all current and previous employees
for the last six years. The company was
to calculate the arrears of pay below the
minimum wage and reimburse those
arrears accordingly.
Smiths City objected to the improvement
notice claiming the 15 minute meeting
was not work. In addition, Smith City was
claiming the commissions and bonuses paid
to employees ensured they were paid above
the minimum wage even when the hourly
base rate was at the minimum wage and
the 15 minute meeting was deemed to be
work. The matter went to the Employment
Relations Authority and the Authority agreed
with Smith City, rescinding the notice. The

Labour Inspector appealed, and the case
was heard by a full bench of the
Employment Court.
The Employment Court looked at the
Idea Services case (known as the Sleepover
case) as the basis for determining whether
the 15-minute meeting was “work” for the
purposes of the Minimum Wages Act.
Smiths City argued that the employees
were not compelled to attend the meetings,
that the meetings didn’t put a significant
degree of constraint on the employees, and
there was no responsibility on the sales staff
during the meetings, and they argued that the
meetings were not critical to the business.
The Employment Court found that staff
were required to attend the meetings, and
that while there were different expectations of
behaviour in the meetings compared to when
they were in the store, that it did not alter the
fact that their personal freedom during those
15 minutes was constrained by the employer.
The Court rejected Smiths City’s
claim that there was no responsibility on
the employee during the meetings, but
rather like a training course, the employees
were expected to sit, listen and learn the
information being presented by the Sales
Manager so they could apply it during
the day.
The Court also rejected Smiths City’s
claim that both the employer and the

employee benefited from attending the
morning meeting, by earning higher
commissions.
Accordingly, the Court found that
the sales employees who attended the
morning meetings were working during
those 15 minutes.
That left the Court to consider whether
Smiths City had breached the Minimum
Wage Act. Smiths City contended that when
the sales commission was taken into account,
all of their sales staff earned more than the
minimum wage. The method of payment was
justified by the company because wages, and
commission, were earned over the whole pay
period which it considered to be the correct
interval for the calculation of minimum wage.
The Court accepted that the commission
does form part of wages, but said it didn’t
satisfy s 6 of the Minimum Wage Act. The
Court found that commission and incentive
payments were not earned for attendance
at the meetings and were not connected
to hourly rates of pay generally. They were
achieved against targets specified by the
company. The commission payments were
deemed to be additional income earned over
and above the contractual hourly rate, and
not a substitution for it.
The Court stated that Smiths City’s
method of calculation did not satisfy the
Minimum Wage Act. The Court reinstated
the Labour Inspector’s Improvement Notice.
This means Smith City will be required to
backpay, for a six year period, any hourly
paid employee who attended the
morning meetings.
If you have concerns about how your
remuneration is structured and whether you are
inadvertently failing to meet minimum wage
requirements, please contact our team.

Employment Law Human Resources Training
03 545 0877 office@chapmaner.co.nz chapmaner.co.nz
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2017 Supreme Business
Award winners Abel
Tasman Canyons

Are you entering the 2018
NPI Chamber of Commerce
Business Awards?
In 1988 Nelson Pine Industries won the inaugural Supreme
Business Award at the first Nelson Tasman Chamber of
Commerce Business Awards. It’s only fitting then that our
overall sponsor for the 30th anniversary of the Awards is
once again Nelson Pine Industries.

T

his year, to mark this significant
anniversary, we’ve made some changes
to the Business Awards and created
some new categories to recognise and
celebrate all aspects of business excellence
in our Nelson Tasman community. Entries
will be accepted online, and we’ve also made
some changes to the information required
regarding financials, hopefully making this
aspect of the entry a little easier to complete.
Previous entrants say entering the Awards
helped them assess their business, focus their
goals, raise their profile, and recognise and
reward staff. Don’t miss out on the exposure
you’ll receive from our new format and
milestone anniversary.

Do you know an
extraordinary
business person who
exhibits qualities that
inspire our Nelson
Tasman business
community?

The 2018 categories are:

• Emerging Business Award
• Small Business Award
• Medium Business Award
• Large Business Award
• Community Impact Award
• Clever Business Award
• Business Person of the Year
• Young Person of the Year
Remember, the Awards criteria is
different for the Community Impact
and Clever Business categories, with less
information required.

If you think they deserve some recognition,
nominate them for the 2018 Business Person
or Young Business Person of the Year Award!
All you need to do is visit commerce.org.nz
and tell us in 500 words or less why they
deserve to be awarded this title at our
2018 NPI Business Awards.

We’re also excited to announce our line
up of independent judges this year. The 2018
Business Award judges are:
• Lester Binns, CEO My Tax and 2016
Supreme Business Award Winner
• Al Dunn – former CEO of McDonalds
NZ who now serves on the boards of
Burger Fuel, NZ Post and Z Energy
• Meg Matthews, multiple Directorships,
and Marketing Manager at Wine Nelson
• Jonny Hendricksen, Founder and CEO
of Shuttlerock
• Euan McIntosh, Financial Advisor,
Forsyth Barr
These high calibre judges have outstanding
expertise, and winner or not, as an entrant
you’ll receive valuable advice from these
judges on how you can grow and develop your
business. A judge will visit your business as
part of the judging process, and again after the
Awards to give you feedback. Find out more
about our judges on our website.
The Business Awards are open to any
business in the region, whether you are
a Chamber member or not. We want to
celebrate excellence across our region, so if
you, or someone you know, deserves some
recognition, visit commerce.org.nz to find
out more.

THANKS TO OUR OVERALL
MAJOR SPONSOR NELSON
PINE INDUSTRIES

NOMINATE NOW!

COMMERCE COMMENT
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C O M M U N I C AT I O N PA R T N E R — B R A N D P E R S O N A L I T Y

Time to give your brand a
personality make-over
It seems to Tony Downing that everyone wants
to stand out but no one wants to be different.

your brand personality: Use stunning

photos; write emotive copy; own a colour.

D

riving through Murchison recently
I noticed a pink sheep among his
woollen buddies on a paddock. It
brought a smile to my face and got me
thinking... First, there is a very enthusiastic
farmer nearby with a can of Dazzle; and
second, if every sheep I saw was bright pink,
would I have the same emotional response?
For many business leaders, being
different is unbearable. There is safety in
blending in and being normal. After 24 years
of developing brand identities I’ve learnt
one cardinal truth — different is good! The
best thing you can do for your brand is to
differentiate it. Unfortunately when the
rubber-hits-the-road, many businesses lack
the guts to do what it takes to stand out.

Here’s a tip: Don’t be afraid to let your
personality shine

We often ask our clients ‘if your brand
were a person what type of person would it
be?’ We get answers like: energetic, smart,
authentic, expert, the list goes on. These traits
always sound like someone you would
14
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like to hang out with. Strong personalities
are attractive.
First, identify your strongest brand
personality. Then review your brand
expressions, such as: website, logo, brochures,
store front, vehicles. Ask yourself, do
these express this personality? Does your
environment express your personality? Do
your products and services embody your
personality? If not, change them to match
your personality and make sure it’s your
personality on steroids, your best self.
I’m not talking about being a clown.
People may notice a clown but they don’t
buy from him. I am talking about creating
a clear picture in your mind of what your
personality is. But since we are talking about
clowns lets talk about Jester House Café in
Tasman. I love Jester House. The personality
of the owners permeates through the whole
environment. It is an appealing, unforgettable
experience. The art, the buildings, the menu,
it is personality plus, and it works.
There are a few ways that you can boost

Use stunning photos. If you’re a dynamic
risk-taker, do the images associated with
your brand show that? Have you taken the
time to get good photos that express your
energy? Too many businesses have opted
for unprofessional photos, taken on a cellphone, simply to cut costs. Good, authentic
photos are worth it. Hire a professional
photographer. They can create something
that is unique to you and will capture who
you are.
Write emotive copy. Review your writing
style and align it with a tone that reflects your
defined brand. For some reason, exciting and
dynamic businesses can become zombies
when they write about themselves. Is it kiwi
shyness and false humility? Nelson Tasman
is one of the most magnificent places in the
world, full of amazing people and clever
businesses. Let’s express that amazingness in
our brands.
Own a colour. Do you know what colour
you are? If your dominant personality trait is
positivity, then go for gold. If it is energy, go
for flame red. Pick your colour and stick to it.
Creating a stand-out personality is easier
than you think, because many businesses
are not trying that hard. The rewards far
outweigh the pain. Customers will be aware
of who you are, they will remember you, they
will be attracted to you, and they will keep
coming back for more.
Tony Downing is the Owner
and Director of Downing
Creative Marketing.
www.downing.nz

ASPIRE 2018

Attracting and retaining our
workforce – Aspire 2018
Close to 120 delegates attended the Chamber’s annual
Aspire Conference in June to discuss how we attract,
retain and develop our region’s workforce.

L

iam Dann, Business Editor for NZ
Herald moderated the one-day
conference, and set the scene for the
day by advising businesses we were in
‘benign times’. He warned that while New
Zealand was well placed economically,
businesses would be wise to use their time
well to plan for the future, given it’s been 10
years since the last global financial crisis, and
technology is evolving rapidly.
The keynote speaker for the day was
Antony Welton, Vodafone’s HR director. He
said no matter what business you’re in, there
are three key drivers that all people look for in
a job – 1) is it meaningful work, 2) what can
they achieve in their role, and 3) will they feel
part of a team.
The first panel session of the day
focused on attraction, kicking off with
a plea to central government to provide
some certainty around immigration policy.
Aaron Jay, Managing Director of Hortus in
Marlborough, said that, “For every 2.5
seasonal workers, a full-time role is created
for a New Zealander, which is why the
Recognised Seasonal Employer scheme is
critical to small economies dependent on
seasonal migrant workers.”
There was a strong focus on how
employers need to work harder to attract
millennials, and while wages were a factor,
offering ‘soft benefits’ such as flexible
working, training, career progression
and social support were also motivating
incentives in attracting a younger workforce.

Paul Bell, Managing Director of Intepeople
said, “For too long we’ve relied on our region’s
natural attributes to attract people. Employers
now need to adapt to become more modern,
as employees are more discerning about the
type of organisation they work for and how
they work.”
The second panel session focused on
retaining and developing our workforce, and
taking a leap to try new things. “Leadership
didn’t have all the answers for the four-day
work week trial. It was a change in mindset
to empower our people to come up with
solutions” said Christine Brotherton, Head of
People and Capability at Perpetual Guardian.
Johnny O’Donnell, founder of ShiftOn,
challenged the ‘obsession with retention’.
“It creates an obligation for employers that
people have to stay. The reality is that people
are not just regularly changing jobs, they are
changing careers”.
A strong theme across both panels was
preparing for the future of our workforce.
Of the jobs that can be mechanised, half of
them will be in next five years. There will be
displacements in the workforce. Blockchain
technology will change the way services
are provided, and 2020 is when we can
expect start to feel the pinch of the digital
disruption.
According to Paul Bell, “If you’re a digital
dinosaur employing people you will get
fossils. Agility is key to good leadership, so
be prepared to evolve your business strategy
every year, instead of every five”.

With the future of the workplace so
uncertain, Antony Welton said the only
answer is to teach people how to learn.
“Have a growth mindset. People need to
learn how to learn skills such as critical
thinking, empathy and creativity. As a leader
or employer, it’s about the questions you ask,
not the answers you give – be comfortable
not knowing”.
Johnny’s take? “You can never
prepare yourself for digital disruption. Tech
is a great enabler, so get comfortable with
uncertainty”.
Based on the key themes of discussion
throughout the day, the Chamber is
committing to:
• fostering a community of employers
to work collaboratively to attract and
create talent pools and share employee
experiences
• continuing to lobby central government
for more certainty on regional
immigration policy
• supporting NRDA’s investment and
talent attraction and retention strategy
• collaborating with NRDA and NMIT to
link future talent with our employers
The Chamber will be working through
how we bring these actions to life and will
keep you regularly updated. Thank you to our
major sponsors NRDA and Nelson Forests,
our contributing sponsors Cawthron Institute
and NZ Herald, and to our prize sponsors
Air New Zealand and Bowater Honda for
supporting this successful conference.
MAJOR SPONSORS:

CONTRIBUTING SPONSORS:
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C O M M U N I C AT I O N PA R T N E R — E M P L O Y M E N T L AW

Future-proofing
your wishes

Being a business owner is demanding on time and energy – especially with the
increasing requirements to be compliant and ensure you do all the reporting
to meet your legal obligations. The task list of things to do and the deadlines
can seem daunting, and sometimes it can mean important, but just not so
urgent, considerations are put on the back burner.

T

here are some tasks you really do
need to add to your to-do list on
an annual basis. These include a
review of your wills, trust structures,
enduring powers of attorney and
succession planning. Any changes in your
family make-up, location, business status
or health issues – both mental and physical
– can have a big impact on these areas.
Here are some tips on what
to look out for when you are
doing a review.
Firstly, check that your will is still
in line with your wishes and if your
circumstances have changed it is likely
to require an update. Relationships can
change – a child’s marriage may have
ended. The business circumstances can
change - you may wish for it to continue
running after your death or you may wish
for it now to be wound up. However,
you also want to reduce the chance of
contestability of your will – and remember
the bottom line is the law can supersede
your wishes. It’s good practice to eliminate
as many potential legal challenges as you
can, which means complying with each
Act that relates to wills. This would mean

finding out the best way to allow for unequal
division of your estate amongst your children.
In a similar vein, family trusts have
historically been regarded as a means
of addressing issues such as blended
families, tax planning and the protection
of assets for coming generations. However,
the relationship between trust law and
relationship property law is complex and
evolving quickly. Trusts can no longer be
regarded as offering the protection they once
did, and alternative structures or additional
measures need to be considered. This leads
us on to relationship property agreements.
While they can feel like a tricky concept to
raise, a well-drafted agreement can provide
the most effective means of protecting
inherited property or business assets from
relationship property claims.
Another issue you need to consider
with family trusts is to make provision for
the possibility that a trustee may become
mentally incapacitated, through dementia for
example, and have to be removed from that
role. It’s not pleasant but thinking about this
as a precaution can save a lot of heartache
down the track. There have been some sad
cases around this that have ended up in court.
If you already have a trust, give some thought

PARTNERS FOR SUCCESS
Ph: Nelson 03 548 8349, Richmond 03 543 9090 W: www.pittandmoore.co.nz
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to the trustees. Are they elderly or is there any
question about their mental capacity? If so, it
is best to act quickly.
It’s also important you don’t assume that
just because you’ve signed an enduring power
of attorney you’re covered for all areas. You
need to check with your lawyer exactly what
areas it does and doesn’t cover.
If you have a succession plan, then make
sure it’s a living document. The kinds of
family and circumstance changes mentioned
already will have an impact on that plan
– and, unsurprisingly, sometimes people
change their minds and neglect to have the
real discussions about this.
So while you may not even need to make
any changes, setting an annual deadline
to review and have discussions with those
involved will give you peace of mind. It
means the whole family gets used to talking
and asking questions about wills, trusts,
succession and powers of attorney. This
will help ensure your legal structures and
documents remain relevant to your business
and life.
For more information please contact:
Tessa North. Solicitor, Pitt & Moore
tessa.north@pittandmoore.co.nz
03 548 8349

C O M M U N I C AT I O N PA R T N E R — B O WAT E R H O N D A

Bowater
Honda

82 Achilles Ave,
Wakatu Carpark, Nelson.
Enquiries: ph 03 548 7179

Jazz from

$19,990

+ORC

HR-V from

$29,990

+ORC

Civic from

$29,990

+ORC

CR-V from

$37,990

+ORC

*Subject to lending criteria & approval

The New Honda Jazz is here at Bowater Honda.
New Jazz at a New Price of just $19,990 (+orc).

Lease the
Jazz S from

$320

+gst
p/month

*Subject to lending
criteria & approval

The new 2018 Jazz is here, with fresh new colours
& sharp black detailing. Packed with features &
technology you wouldn’t expect in a small car
such as Reversing Camera, Bluetooth, Touch
Screen, Hill Start Assist, Emergency Stop Signal,
Magic Seats, and Parking Sensors, these are all
standard across the range.
Included in all of this is perhaps the biggest feature
of all, a 5 year, unlimited km Warranty & Roadside
Assistance.
With the Jazz S priced from only $19,990 +ORC,
and with Lease options available, the new Jazz is a
winner all round, for business or private use.
Choose from a Jazz S or Jazz RS, in one of the
twelve colours, to suit your style.
And don't forget Bowater Honda's Price Promise Whoever you are, wherever you are, or whenever
you buy, you will always pay the same price for
your new Honda. Dealer discounts and run-out
sales lower resale values and speed up
depreciation of new cars. That’s why at Bowater
Honda we don’t do this – it’s how we protect your
investment in a new Honda.

Bowater
Honda

* Lease rates are with Honda Lease Direct. Rates are monthly, for a non maintained operating lease for 45 months and 55,000 kms.
Honda Lease Direct lending criteria apply. Lease quotes can be tailored to suit your requirements, visit www.honda.co.nz/lease for an online quote.

Nick D’evereux 027 443 6777
Ken Allan 027 440 7307
Brendan McQuinn 027 243 4312
www.bowaters.co.nz/honda
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MEET OUR MEMBERS

Meet our members
Every issue we
profile some
of our new
Chamber
members

Fribesco

The Handyman

Mtf

Fribesco imports a large variety
of plastering, roofing, sheet
metal and measuring tools and
machines.

The Handyman Nelson Limited
is a small local business owned
and operated by Rosie and
Ben. Together they work very
hard providing a wide range of
property maintenance needs,
from landscaping and fencing
right through to insulation,
with a strong work focus based
around ‘workmanship at a
great price’.

For over 45 years, MTF Finance
has helped thousands of
New Zealanders to succeed
in business. As part of the
Nelson business community, we
understand that it’s important
to manage your money
efficiently - and we can help.

We are cutting edge and up to
speed on new developments
in the industry, selling highend hand tools and machines
into the New Zealand market,
enabling professionals and
do-it-yourselfers to save money
with time-tested, high quality
products to execute their trade
with excellence and speed.
T: 09 622 0107
E: info@fribesco.com
W: www.fribesco.com
FB: @fribesco
I: instagram.com/fribesco

The Handyman Nelson Limited
provides top workmanship to
the Nelson/Tasman region, but
does undertake jobs outside of
this region. We have a widely
experienced team ready to
undertake any job that is
required of them. We work
hard to make life easier for you
around the home.
A: 3 Elms Street, Stoke, 7011
T: 022 439 0188
E: info@thehandymannelson.co.nz
W: thehandmannelson.org
FB: @thehandymannelson

MTF Finance Nelson can
provide finance to businesses
for new or replacement
vehicles, equipment, or plant
and machinery. You can also
get a personal loan using your
asset as security, or we can
provide credit for business
purposes. We know your time
is money, so once we have
your information we can often
approve your loan within 24
hours.
We can also advise you on
seasonally structured loans
to better fit strong income
periods, and tailor repayments
to suit your income.
We’re passionate about helping
Nelson businesses succeed, so
contact us today and let us
help you reach your goals.
T. 027 246 8112
E. nick.kemplen@mtf.co.nz
W. mtf.co.nz/nelson
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Thrifty Car Rentals
Nelson

Broadgreen Property

Global Kiwi Directory

Kiwi Kai Nelson Limited

DIREC TORY

Discover Nelson with a
convenient rental from Thrifty’s
Nelson Airport Branch. If you are
planning a stay in the stunning
Nelson area or further afield
in the Tasman region, you will
not be disappointed with the
beautiful golden beaches and
world renowned national parks.
We look to make our customers
lives as easy as possible, and we
want to be helpful in everything
we do. With experience and
skill, our local branch staff have
an in-depth knowledge of our
cars and our region. It’s our
knowledge that can make such
a difference to your journey.
Our purpose statement is:
“Everything we do, we do to
help our customers have the
best possible experience and a
safe and happy journey.” Visit
our website www.thrifty.co.nz to
book a rental.
A: Nelson Airport Terminal, 4 Trent Drive,
Nelson
T: 0800 73 70 70

They say “there’s more than one
way to skin a cat”. That’s pretty
much what Broadgreen does –
it helps to find the best way to
get to your end goal. Whether
that’s buying your first home,
drawing down your Kiwisaver, or
having someone to review your
build contract. We can take you
step by step through the build
process or just help you source
your dream section.
We make everything
uncomplicated and easy to
understand. There are no dumb
questions.
As for the saying “there’s more
than one way to skin a cat,”
apparently it has nothing to
do with cat skinning at all, but
is a reference to a popular
19th-century gymnastic feat
(“skinning the cat”).
Check out our website for our
current listings of sections
as well as house and land
packages.

T: 03 359 2721

T: 021682787

W: thrifty.co.nz

E: emma@broadgreen.co.nz
W: broadgreen.co.nz
FB: @broadgreenproperty

Meet our team:
•

Janis Ord … Graphic
Designer/’wears the GK
crown’

•

Claire Hutt … Marketing
Manager/’Go To’
Extraordinaire

•

Lisa Cahalane … Web
Designer/’Amazing behind
the screen trouble shooter’

By bringing together all
our skills, knowledge and
experience in our online and
mobile Global Kiwi Directory we
are offering a robust package
in achieving our mission
statement “to grow the most
diverse search engine in New
Zealand featuring some of the
best businesses, products &
tourism we have to share with
the world.”
We are ensuring that we will
provide the capacity and
capability necessary to deliver
the required outputs. We love
everything to do with New
Zealand and the benefits of
connecting our visitors with
local people and businesses.

Locally owned and operated,
Kiwi Kai Nelson has a retail
outlet at 41 Halifax St, and is
the only Māori Kai destination
in Te Tau Ihu. Kiwi Kai specialises
in nourishing and finely
balanced kai with exotic tastes
and textures. They create
almost anything with a strong
emphasis on indigenous fusion
and seafood with a kaupapa
Māori influence. Fresh produce,
kaimoana, quality meats and
poultry are sourced, organic
when possible.
Kiwi Kai strives to deliver
the healthiest foods for
the wellbeing of our guests
and whanau. No added
preservatives, additives,
colourings, artificial sweeteners
are used which you will find
throughout our catering and
retail products. Kiwi Kai offers
retail products, event planning,
catering and wholesale supply,
and have won multiple awards.
A: 41 Halifax Street, Nelson
T: 021 029 86209
E: info@kiwikainz.com
W: kiwikainz.com
FB: @kiwikainz

A: Global Kiwi H.Q., ‘MOTropolis’, 31
Wallace Street Motueka 7120
T: Janis Ord 021 456 493
T: Claire Hutt 027 659 1563
T: Lisa Cahalane 021 0253 5301
E: info@globalkiwidirectory.co.nz
W: globalkiwidirectory.co.nz
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Local businesses
advise NMIT
Nelson Marlborough
Institute of
Technology (NMIT)
uses Industry Advisory
Committees to
ensure their learners
graduate with
industry relevant skills.
Industry Advisory Committee for Applied Business. Members met on the NMIT Nelson Campus on 30 May 2018.

The Industry Advisory Committees
at NMIT are designed to
provide advice, from an industry
or community perspective,
on the development of new
programmes and the relevancy
of existing programme content to
current industry practices.
Committees comprise of 6-10
representatives from relevant
community groups and industry.
All committees, by NMIT policy,

have Māori representation
and a few current students and
graduates, and meet at least
twice per year.
The Applied Business
Programme Area highly values
our Industry Advisory Committee’s
wisdom and guidance so we
can be assured we are making
sound decisions regarding
our programmes that result in
work ready, world ready NMIT

Anything is
Possible Tukuna Kia Rere
Be inspired to learn, share ideas, create and grow.
Join over 7000 students.
Become work and world ready.
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graduates. “ – Rae Perkins, Deputy
Head of Department, NMIT
Applied Business

Committee members speak
freely in the Industry Advisory
Committee meetings. We are
able to put our opinions about
the NMIT programmes forward
and be heard.” - Sari Hodgson
CA, Director, Savage & Savage
Chartered Accountants.

