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From the CEO
Aspire 2015 certainly exceeded our 

expectations and your feedback was 

that it exceeded your expectations too.  

It’s an exciting event for us to organise 

and a real showcase of business leaders, 

entrepreneurs and innovators.  Like many 

of you, we were inspired and energised 

by our speakers.  Copies of many of 

the presentations are available on the 

Chamber’s new website commerce.org.

nz and this issue of Commerce Comment 

highlights some of the conference key 

messages.  The generosity, support and 

investment by our sponsors made the event 

possible and we thank major sponsors ASB, 

Vodafone, EDA, Potton and Burton, Radio 

Live and Air New Zealand.

Now that Aspire is behind us, the Chamber 

team can turn our focus on preparing 

another big event on our calendar – the 

Westpac Nelson Tasman Chamber of 

Commerce Business Awards.  These Awards 

are the most prestigious business awards in 

the region and a great chance to showcase, 

benchmark and celebrate your business and 

its success.  Past entrants have valued both 

the process of completing their entry and 

continue to use the end document both 

internally and externally.

The awards generate huge interest and the 

credibility and publicity from entering can 

improve your businesses bottom line.  So, 

take the plunge.  Enter this year.   Download 

the entry form from commerce.org.nz and 

check out past entries at the Chamber office.  

Entries close 25 September so there is plenty 

of time to get your entry complete for 2015!

Dot Kettle 

Chief Executive

THE CHAMBER WELCOMES THE 
FOLLOWING NEW MEMBERS:

•  Abbott Insurance Brokers

•  Anzac Carwash

•  Assured Ltd

•  Barking Brilliant

•  Baypest Management

•  Big Brothers Big Sisters of Nelson

•  Café Affair

•  CGW Consulting Engineers

•  Cruise About Nelson

•  David Wakeling

•  Dickie Bird

•  Driving Miss Daisy

•  Elite Cleaning (2003) LTD

•  Epic Energy 2015 LTD

•  E’stel Water

•  Haven Property Managemnet

•  Hop Federation Brewery

•  HR, Mediation & Marketing

•  Hubbers Flooring

•  JMH Management LTD

•  K.Now Media

•  Living Sound

•  Nelson Bays Community Foundation

•  Richmond Office Products

•  Salon No 4

•  SBL Group

•  Simply Travel

•  Strategic Growth Partners Limited

•  The Innbetween

•  Trends Kitchens

•  Ursula Hair Design

•  Victory Vets

•  Vocational Insight
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Good news story
Chamber member Craig Dennis, 
local partner of CFO on Call, 
is making good use of the 
Regional Business Partnership to 
help his client’s businesses.

Craig is a registered provider under 

the scheme and his services focus on 

coaching business owners to understand 

their financial position and focus on 

the ‘big picture’ issues that will drive and 

deliver growth.

One of the goals of CFO on Call is to build 

capability into the business and that’s where 

NZTE Capability Development Scheme 

comes in.

Craig Dennis says “I teach business owners 

how to get real control of financial stuff so 

they can sleep easy”

CFO on Call can help with Business Planning 

to make a real difference in the business.   A 

key question is “How much time are you 

spending simply making the business 

function?”  Many owners think they might be 

spending  80, 90, 95% of their working week. 

Actually Craig says most business owners he 

has started working with are spending 125% 

working in the business.  That is 50 hours or 

more a week simply making the business 

function – and leaves little if any time for 

working on the business.

Many business owners suffer from the 

Big Picture Goals being taken over by the 

daily demands and that is where Business 

Planning coaching can be very valuable. 

Craig’s advice is to prioritise work on the 

Big Picture Goals – your business Mission, 

Vision and Values. Then bring this down to 

bite size, doable chunks, deliver 2, 3 or 4 

strategic actions a quarter and over a year 

you are starting to make a real difference in 

your business.

Craig recommends the Regional Business 

Partner Programme to any business that is 

serious about making their business more 

successful.  The scheme is free and open to 

any business owner – eligible businesses can 

then qualify for up to 50% of their training 

costs to be covered under the Programme.

 

NZTE Capability 
Development 
Vouchers
To be eligible for a voucher a 

business must be:

• Operating with 50 or less FTEs

• Be GST registered in 

New Zealand

• Operating in a commercial 

environment – i.e. is 

currently trading

• Be privately owned or a Maori 

Trust or Incorporation or similar 

organisation managing Maori 

assets under multiple ownership

• Have undergone assessment by 

a Regional Business Partner.

Contact Trina Zimmerman at the 

chamber for information about the 

voucher scheme.

R&D Funding through Callaghan Innovation
Callaghan Innovation invests in 

businesses with the potential to transform 

our economy and who have the aspiration 

and ability to be globally competitive 

through R&D. 

Currently three business R&D grants 

are available:

1. R&D Growth Grants – targeting 

businesses with a strong record for 

R&D spending in New Zealand

2. R&D Project Grants – targeting firms 

with smaller R&D programmes and 

those that are new to R&D, typically 

providing 30-50 percent co-funding

3. R&D Student Grants – providing 

support for undergraduate and 

postgraduate work within R&D 

active businesses

“I teach business owners 
how to get real control 
of financial stuff so they 
can sleep easy”
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Our opening key note speaker framed 

the day perfectly.  Peter spoke of the 

challenges business face with the pace of 

change, which he described as “horrendous”.  

The four factors Peter identified as important 

for business to survive and prosper in the 

fast changing world are:

1. Ability to anticipate the future – many 

of our offshore markets are in what 

Peter describe as a ‘mess’. There is a 

need for business to interpret what is 

going to happen next and move with 

it and imperative that we aren’t caught 

unawares with the pace of change.

2. Lifting productivity to remain 

competitive – we need to lift the 

international competitiveness of our 

exports.  In this context Peter spoke 

strongly in support of embracing all 

forms of science including GM and 

ensuring we are not the ‘first of the first’ 

in responding to climate change as this 

would be too great a burden to bear if we 

got it wrong.

3. Labour market changes – with 

predictions that 40% of jobs in the 

western world will disappear through 

technology and robotics.  Peter called 

for a re-think of education and job 

training as online education makes it 

more affordable

4. Need to be politically active to create 

an environment positive for business.  

Business needs to have a strong voice.  

Peter also spoke of the inequality gap in 

New Zealand being unacceptable and the 

current reality of 75% of all New Zealand 

family’s receiving welfare of some kind is 

economically unsustainable.

Peter’s address was certainly challenging 

and memorable.  I doubt any delegate will 

forget his serious advice and the comments 

that mankind didn’t fight to get to the top of 

the food chain just to eat insects…and the 

analogy of the dead horse (where the best 

strategy is to dismount rather than write a 10 

point strategic plan to keep flogging it).

Peter set the scene for Aspire perfectly and 

the Chamber is truly appreciative that Peter 

made the time to open our conference and 

share his insights in such a compelling way.

Following on from Peter’s speech about 

the pace of change, Guy illustrated just 

how the younger generation are responding 

to that challenge – and flourishing.  Guy 

spoke of the urgent need to support young 

people to understand the complex and 

urgent problems of our time (including 

climate change) and the proven solutions 

that will address them.  One of the key 

programmes of Inspiring Stories, the 

“Festival for the Future” is a celebration of 

youth led innovation and enables young 

people to “stand on the shoulders of giants”.

Guy spoke of how technology, with 

initiatives like TED Talks, has enabled us 

to connect with “the best minds in the 

world’.  He also pointed to a growing trend 

for businesses to be involved in ‘business 

for good’ and defined social enterprise as 

putting environmental, social or community 

goals at the heart and centre and using a 

business model to trade in the market place.

Guy introduced Sophie Ross who is one 

of the Nelson participants in one of the 

programmes and she shared her inspiring 

story of the confidence she gained through 

her involvement.  A memorable line from 

Sophie’s very accomplished speech was “one 

person can do anything, but one person 

can’t do everything”, and this line was picked 

up and repeated by other presenters during 

the course of the day.

Businesses interested in getting involved 

in helping Guy mobilise the younger 

generation for good can contact Inspiring 

Stories at ceo@inspiringstories.co.nz

Fiona’s workshop on engagement lived 

up to its billing as fun, informative and 

practical.  She is returning to Nelson to run 

a Dale Carnegie Training day and would 

welcome those who were able to attend 

Aspire, as well as those who weren’t, to get in 

contact with her to take part in that.

Fiona outlined what employee engagement 

is, why it matters and provided some tips 

on how to improve it.  Drawing on her own 

experience with MasterPet Fiona highlighted 

just how important “above the line” 

thinking is – this is where everyone in the 

organisation takes ownership, is accountable 

and takes responsibility (compared with 

Below the Line thinking – blame, excuses 

and denial).  Ownership is critical – Fiona 

challenged us to think about how different 

we treat the things we own (like our car, our 

home) from those we rent (like a rental car 

or a hotel room).  That sense of ownership is 

important within a business too.

Fiona gave us lots of analogies and 

metaphors to reinforce her message – using 

research to back up the reality that within 

most workplaces there is a mix of paddlers 

(fully engaged, doing the work), passengers 

(looking at the scenery, partially engaged) 

and parasites (dis-engaged and trying to sink 

your boat).

Businesses need engaged employees – and 

engaged customers.  Satisfied customers 

(and employees) stay with you until 

something else comes along, engaged 

customers (and employees) aren’t even 

looking elsewhere.  While Fiona recognised 

that you can’t motivate anyone (they have to 

do that themselves) business leaders need 

to create the environment within which 

people will motivate themselves.  What gets 

rewarded, gets repeated so the importance 

of recognising and praising employees 

specifically when their actions match the

Peter Talley, 
Joint Managing 
Director 
Talley’s Group

Guy Ryan, 
2015 Young New 
Zealander of the 
Year and CEO of 
Inspiring Stories

Fiona Couchman, 
Dale Carnegie  
Trainer
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business values can make the difference in 

performance.  

For Fiona, a leader will “when things are 

going well – point to my people.  When 

things are going bad – look in the mirror”.

An economist after lunch sounded like 

a challenge and Shamubeel certainly 

lived up to expectations. His presentation 

was informative and engaging.  He also 

challenged us, as a country to take a holistic 

approach.  New Zealand’s strength is as a 

provider of brand and quality and we must 

own the supply chain.  While it is correct to 

have an eye on the global market we need 

to remember that everyone else has an eye 

on it too. 

New Zealand’s problem is that we are still 

exporting commodities, still too narrow in 

our market focus and still trying to hitch 

to one market (was the UK, then Australia, 

now China).

Shamubeel also commented on how much 

the pace of change matters.  For business 

owners it means there is very little time 

to get used to the impact of that change.  

We need to be agile and flexible to take 

advantages of the new opportunities.  For 

the first time, globalisation is coming 

towards New Zealand, but it is focusing on 

those countries which are hard places to do 

business in.  We need to acquire different 

business skills to thrive.  

An overarching message from Shamubeel 

was the need to move up the supply chain – 

the closer you are to the customer the closer 

you are to the value.  We need to go global – 

to succeed we need to pick the right markets 

and execute well.

Renee shared the story of Putake Honey 

and honestly answered questions about 

their business growth. She freely admitted 

to the challenges of a roller coaster ride 

in setting up a small business from no 

knowledge of beekeeping to get it to where 

it stands today – award winning honey, a 

staff of 15 spread over Marlborough and the 

West Coast, and two production facilities.

They tapped into the skills and expertise 

of others right from the beginning of their 

journey.  Their governance model helps 

with both external accountability and focus 

and ensures they continue to have access to 

quality advice and outside perspectives.

With much of the growth being funded 

from husband Dale’s consultancy work 

Renee spoke of the hard work and sacrifices 

they are making to build a business.  Her 

passion for growth and for the honey they 

make was evident.  The combined business 

skills and background of Renee and Dale in 

branding, marketing, sales and IT continue 

to help them develop the brand and grow 

their business.  

Renee describes herself as an ordinary 

person and this theme of how ordinary 

people can and are doing extraordinary 

things in business was picked up by our last 

speaker of the day, Laura Humphries.

Award winning author and business 

mentor Laura Humphreys finished 

the day with a very personal, inspiring and 

informative presentation on the road to 

financial freedom.  Laura offered a choice 

– do you want to be an owner operator 

(your business is your job) or a wealthy 

entrepreneur (building an asset – something 

that has value)?

From her personal research, experience and 

interviews of leading entrepreneurs, Laura 

shared 7 key traits of wealthy entrepreneurs:

1. VISIONARY – they had a vision for their 

business.  Laura’s approach is to ‘start 

with the end in mind’ – plan your exit 

now and be clear on what the business 

will look like when it is finished.

2. BIG THINKERS – they all had big ideas 

and were prepared to step outside their 

comfort zone

3. BELIEF – what you say to yourself and 

believe is the most powerful

4. PLAN – there is a need for a plan to get 

to their vision.  Plan Backwards – start 

with the end goal, set 4 – 5 milestones 

and then create a detailed plan just for 

the first milestone.  When you reach that 

milestone, revisit and plan for the next 

milestone.  Laura uses this approach in 

her business mentoring with clients and 

it is also detailed in her book, “Liber8 

your business”.

5. SCALABILITY – building a business with 

capacity for growth.  Laura believes 

too many business owners focus on 

the product, wealthy entrepreneurs 

all focused on the business model – 

ensuring it could scale and grow. This 

requires focus on team, product 

and systems.

6. HIGHER PURPOSE – they all wanted to 

make money AND make a difference.

7. DISCIPLINE – business is a game, it’s 

important to understand the rules and 

practice.  Laura identified 8 disciplines 

business owners needed to learn 

(or get someone who can do these 

for you) – planning, budgeting, sales, 

marketing, presenting, recruitment, team 

and systems.

Shamubeel Eaqub, 
Economist

Renee De Luca, 
Putake Honey

Laura Humphreys,  
Business Mentor 
and Author
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Those beautiful, blasted trees
Most people would agree that 
maintaining a good relationship 
with your neighbours is 
desirable. But what happens 
when your “beautiful” stand of 
trees is nothing more than a 
shading, leaf-dropping “eye-sore” 
in your neighbours’ eyes or their 
trees are affecting you? 

It doesn’t matter if it’s your business 

premises or home - the starting point 

is that trees, situated on your land, are 

your property.  The neighbours cannot 

unilaterally take action in relation to those 

trees without your consent. If you rent your 

business premises or home then the landlord 

is the owner, and generally (depending on 

your particular lease arrangements), you, as 

tenant cannot alter trees on your premises 

without the consent of the landlord.  

However, there are rights in relation to 

overhanging branches that intrude onto 

the neighbouring property.  Briefly the 

position is: 

1. Branches which overhang an adjoining 

property may constitute a private 

nuisance if there is an unreasonable 

interference with the neighbours’ right to 

use or enjoy their land;  

2. The interference with the neighbours’ 

use and enjoyment of their land must be 

substantial and unreasonable;

3. Generally, the neighbour has the right 

to cut off the branches of a tree that 

overhang their property by virtue of 

the right to abate a nuisance.  However, 

the neighbour must do no more than 

is reasonably necessary to abate that 

nuisance and should not trespass onto 

your adjoining property.

If you can’t resolve a disagreement, there are 

provisions under the Property Law Act which 

allow neighbours to apply to the Court for a 

direction regarding trees on a neighbouring 

property.  These are specifically around 

allowing a Court to order the removal or 

trimming of trees.

In determining such an application, the 

Court will consider various matters including: 

actual or potential risk to life, health or 

property; obstruction of a view from a 

residential dwelling; interference with 

use of a person’s land for the purpose of 

growing trees/crops; interference with use 

of land by reason of the fall of leaves, flowers, 

fruit, branches or shade or interference 

with access to light; interference with 

the reasonable use or enjoyment of a 

person’s land.

The Court will be guided by different factors 

when considering these matters but the 

Property Law Act makes it clear that one 

relevant consideration would be that the risk 

or interference complained of was already in 

existence when the neighbour became the 

owner of the land.

Seemingly small matters can degenerate 

into bitter disputes but, in our experience, 

open and reasonable communication 

at an early stage can prevent matters 

escalating unnecessarily.

For more information, please contact:

PITT&MOORE | LAWYERS & NOTARIES PUBLIC 

Sian Holden

email sian.holden@pittandmoore.co.nz 

Web www.pittandmoore.co.nz

Nelson 03 548 8349 • Richmond 03 543 9090 
www.pittandmoore.co.nz

Generally, the 
neighbour has the right 
to cut off the branches 
of a tree that overhang 
their property by virtue 
of the right to abate a 
nuisance.  However, the 
neighbour must do no 
more than is reasonably 
necessary to abate that 
nuisance and should 
not trespass onto your 
adjoining property.
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Your local BNZ Partners team 
– partnering with you in business.

BN
ZS

 5
61

2

 Talk to us today about your business banking needs
 0800 273 916  bnzpartners.co.nz

David Young
Partner - Business
P   03 546 3831 
M  021 240 7668
E   David_R_Young@bnz.co.nz

Gavin Frampton
Partner - Business
P 03 546 3782 
M  021 994 639
E  Gavin_Frampton@bnz.co.nz

Jason Park
Partner - Corporate
P  03  546 3786 
M  029 200 5037
E  Jason_Park@bnz.co.nz
 
Robyn Wilson
Partner - Commercial
P  03  546 3836 
M  029 222 0750
E  Robyn_Wilson@bnz.co.nz

Evelyn O’Neill
Partner - Commercial
P  03 546 3784 
M  029 524 3630
E  Evelyn_O’Neill@bnz.co.nz

Fergus McLoughlin
Partner - Agribusiness
P  03 546 3809  
M  021 815 607
E  Fergus_McLoughln@bnz.co.nz
 
Roger Fensom
Partner - Agribusiness
P  03 546 3817     
M  029 400 4030
E  Roger_Fensom@bnz.co.nz
 
Dion Smith
Partner - Private Banking
P  03 546 3816 
M  029 222 0064
E  Dion_J_Smith@bnz.co.nz
 
Richard Grimes
Partner - Private Banking
P  03 546 3806 
M  021 240 8901
E  Richard_Grimes@bnz.co.nz
 
Ged Svarc
Transactional Solutions Specialist
P  03 546 3788 
M  027 499 5286
E  Ged_Svarc@bnz.co.nz
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Sticking to the facts about fringe 
benefit tax
Knowing how much Fringe Benefit Tax (FBT) you 
should be paying can be tricky. In our experience, 
there are many cases where too much FBT is 
being paid, but conversely, we also see instances 
where there is a shortfall in what is owed. Be 
warned – IRD is in the process of building and up-
skilling specialist FBT teams that have requested, 
amongst other things, policy information from 
at least one major New Zealand insurer. Without 
doubt, we are shortly going to see significantly 
more IRD audits around FBT issues, so you need 
to make sure you know what your obligations are.

Frequently, aspects of the FBT rules are overlooked and often it 

takes just relatively simple planning to manage or legitimately 

minimise FBT exposure, particularly in relation to motor vehicles. 

Vehicles and FBT

Unfortunately, there are a number of urban myths around things 

such as what types of vehicles are potentially liable for FBT, how 

travel between work and home needs to be treated, and the 

application of various exclusions or exemptions. These urban myths 

are frankly dangerous and can be costly.

Every time I’m at the supermarket, dropping the kids off at their 

sports on the weekend or driving past the boat ramp and I see 

business vehicles with the kids’ bikes on the back, kayaks on the roof, 

the boat on the trailer or the shopping being loaded into the boot at 

the supermarket; I can’t help wonder whether any FBT is required to 

be paid in relation to what, on the face of it, looks like private use of a 

business motor vehicle.

Keep a record

If you end up the subject of an IRD review or investigation, 

documentation is critical. Even if you’ve done things correctly, you 

still need to prove it was correct and appropriate in the circumstances. 

If you can’t, then any IRD review or investigation is likely to be 

more stressful and costly than it needs to be. If you can’t produce 

corroborating documentation then refuting IRD’s incorrect increased 

assessments may be impossible. 

So as the IRD ups its game in relation to FBT, you will need to as well.  

It’s time for employers to make sure their house is in order.

If you end up the subject of 

an IRD review or investigation, 

documentation is critical. Even if 

you’ve done things correctly, you 

still need to prove it was correct and 

appropriate in the circumstances.

For more information, please contact:

Mark Davies 

Principal – Tax at Crowe Horwath

email  mark.davies@crowehorwath.co.nz
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Employment Law  |  Human Resources  |  Health & Safety  |  Training  

03 545 0877   contact@chapmaner.co.nz   www.chapmaner.co.nz

Casual v fixed term employment 
It can be difficult to distinguish 
between fixed-term and 
casual employment. Before 
embarking on employing a 
new staff member you need to 
consider the “real nature” of the 
employment relationship and 
ensure that it is described clearly 
in your employment agreement.

Below are definitions of each and 

guidelines to follow to assist you when 

making your choice. 

Casual employment: 

Casual employment agreements must meet 

the same minimum requirements as other 

individual employment agreements. But the 

reality is more complex than that. Casual 

staff are employed on an hourly, daily or 

weekly basis with no expectation of ongoing 

employment from either party. They do 

not normally have set hours and are usually 

employed on an “as required” basis.

The following are points to consider 

when determining if the relationship is 

on-going employment in an employment 

arrangement described as casual:

• The number of hours worked each week;

• Whether work is allocated in advance by 

a roster;

• Whether there is a regular pattern 

of work;

• Whether there is a mutual expectation of 

continuity of employment; 

• Whether the employer requires notice 

before an employee is absent or on leave;

• Whether the employee works to 

consistent starting and finishing times.

It is important to determine whether 

an employee is in fact casual in order to 

establish their rights and obligations in 

employment, including the method of 

payment for annual holidays. Even if the 

employment agreement states that an 

employee is engaged on a casual basis, the 

dealings between the parties in relation 

to work will be taken into account in 

determining whether they are in fact a 

casual employee. Therefore an employer 

cannot simply classify employment as 

casual to lessen any obligations they have 

to employees, while at the same time 

capitalise on the obligations on employees 

to work regularly. 

Fixed term employment:

Section 66 of The Employment Relations 

Act 2000 Act imposes certain requirements 

for individual employment agreements 

where the employment is fixed term. The Act 

provides that an employer and employee 

may agree that the employment of the 

employee will end:

• At the close of a specified date or period;

• On the occurrence of a specified event; or

• At the conclusion of a specified project.

Where employment is for a fixed term, the 

employment agreement must state:

• The way in which the employment will 

end; and

• The reasons for ending the employment 

in that way.

Genuine reasons for fixed term employment

Employment can only be fixed term if there 

is a genuine reason (based on reasonable 

grounds). Genuine reasons may include 

hiring someone temporarily to:

• Cope with seasonal demand e.g. Ski 

Instructor through the snow/ski season;

• Replace an employee who is absent 

e.g. employee is on annual leave or 

parental leave;

• Undertake a “one-off” project e.g. to 

implement a new system; or

• Cope with unexpected workload e.g. to 

clear a backlog of filing.

Reasons that are unlikely to be “genuine” 
included hiring someone to try them out or on 
a “just in case” basis.

For more information, please contact:

Kay Chapman  

Consultant

tel (03)  545 0877 

email  kay@chapmaner.co.nz 

Web www.chapmaner.co.nz

Employment can only 
be fixed term if there is 
a genuine reason
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MEET THE MEMBERS

Brown & Syme

We are a painting and decorating firm in 
Nelson, My Name is Richard Haynes im known 
as the Red Head Painter, I became involved in 
October 2003 and bought into the company 
and run the Nelson operation, I was formally 
the manager at Resene Paints and have 
an extensive back ground in the painting 
industry. We operate between 10 to 18 staff 
in Nelson but the whole company employees 
up to 50 staff through our Nelson and 
Christchurch bases.

We are involved in all aspects of the painting 
operation, no job is too big or small we do 

large, medium and light commercial, to all 
types of residential repaints new housing, 
specialty coatings and wallpapering, we also 
work with a number of associated trades which 
include gib stopping and plastering. 

Jobs that you may wish to know that we 
have handled here in Nelson are the Nelson 
information Centre, Latitude 41 Apartments, 
TDC New offices and refurbishment, Quay 
Apartments, The Warehouse rebranding, 
Countdown Nelson rebranding, Saxton 
sports pavilion, Bunning’s, Whakatu house, 
Countdown Stoke new shop, McDonalds 
Refurbishment Tahunanui, Nelson Courthouse.

P (03) 546 5145
e richard@brown-syme.co.nz

F (03) 546 5143
m 027 231 6061 a 11 Bullen Street, Tahunanui, Nelson

Dickiebird 

Dickiebird - Get More Leads Online in 
Less Time

Business owners have to wear a lot of hats. 
Unfortunately, 95% of businesses make the 
same mistakes online. Many rarely see a 
profitable return for their website or social 
media efforts. 

It’s no wonder most SMEs don’t have time for 
online marketing.

Many businesses miss opportunities due to a 
poor, disconnected online experience. 

Over 67% of customers search online 
before purchasing offline, and this applies 
to Professionals, Tourism & Hospitality and 
most industries. 

Dickiebird works with Nelson businesses to 
help them become more profitable using 
online marketing. We help businesses 
generate more leads online, using a powerful 
combination of Websites, Social Media and 
Email Marketing.

We don’t just build websites, we 
build audiences.

 Our proven lead generation systems save you 
time and earn more business.

m 027 808 2376
e vincent@dickiebird.co.nz W www.dickiebird.co.nz

Driving Miss Daisy 

Driving Miss Daisy is a nationwide companion 
driving service.  We take people shopping, to 
medical appointments, on scenic drives or 
wherever they want to go. While primarily of 
value to the elderly we also provide transport 
for children and people with disabilities.  We 
become a reliable familiar face and provide 
companionship, not just transport.

We established the Nelson franchise in 2011.  It 
has grown steadily and we now have two cars 
and many loyal customers.  

We are often engaged by the children of our 
elderly clients as they lead busy lives or live 
elsewhere. We provide them peace of mind 
that their parents are being supported and 
have reliable transport.  Often we become like 
part of the extended family and enjoy making 
a real difference to people’s lives.

We are an ACC accredited vendor and 
accept the Total Mobility Scheme subsidised 
transport vouchers

Frances Kemble Welch and 
Craig Fraser 

P (03) 547 2133
P 0800 948 432

m 021 319 397
e nelson@drivingmissdaisy.co.nz
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 Air New Zealand Holidays team members,  

from left to right: Alan Trathen, Judy Broad, Erik Roeper, Mandy Robertson.

greenXchange

The greenXchange™ is New Zealand’s 
‘greentech’ business cluster and accelerator, 
with a primary purpose of advancing smart 
Kiwi innovation into the global marketplace 
through international cooperation and 
collaboration. We create internationally 
recognised cleantech businesses and provide 
support for both existing enterprises and new 
start-up companies working in the areas of low 
carbon technologies, environmental solutions, 
and sustainability and future transport options. 

Our member companies are involved in 
innovative solutions for:   

• tackling climate change issues and 
reducing GHG emissions   

• increasing energy efficiency and ensuring 
energy security   

• decreasing landfill volumes   
• developing waste to energy resources   

We provide consultancy services through an 
extensive network of industry professionals 
and freelance consultants, enabling us 
to provide a wraparound service for all 

‘green’ and energy related matters. The 
greenXchange™ provides JV and IP technology 
transfer services through the creation of 3rd 
party vehicles for overseas companies looking 
to enter the New Zealand and Pacific markets.

Richard Oswald 
CEO 

P (03)  928 0109
m 022 094 7896 

e info@greenxchange.co.nz
W www.greenxchange.co.nz

Gourmet Catering 

Carol has been creating innovative food 
at affordable prices for over twelve years 
in Nelson.

Gourmet Catering specialises in a wide range 
of events, including corporate catering and 
private parties. Carol is trusted throughout 
the region to help mark all of life’s significant 
events including naming ceremonies, 
weddings and funerals. Having catered for 
hundreds of weddings in the Nelson, NZ area 
Carol is happy to share with you her knowledge 
of venues, florists, photographers and venue 

decorators; ensuring your function planning is 
smooth and stress free.

Gourmet Catering, provides the whole package, 
professional fully trained wait staff and chefs, 
so you can expect superior quality of service 
from the first point of contact, right through to 
the end of your function; they even arrange the 
washing up!

For an obligation free quote please feel free to 
contact Carol anytime, and please enjoy 10% 
discount on any Xmas function booked by 
mentioning this business profile.

Carol Shirley 

P (03) 547 4811
m 027 667 2837
e feedme@gourmetcatering.co.nz W www.gourmetcatering.co.nz

Living Design 

Living Design - Five years in New Zealand

Five years ago Klaus and Annett Todt founded 
Living Design. An Interior Design consultancy 
tied with a formidable workshop for kitchens, 
bathrooms and living spaces.

With over 20 years in the industry, they have 
made it a life project to bring beauty and 
perfection together in original and inventive 
ways. Whether it’s a kitchen, bathroom, living 
space or custom furniture piece, with Living 

Design you will experience what our clients 
have come to known as “The Klaus Effect”  
 - a moment of genius, a gem of inspiration, 
a solution or idea that has never been seen 
before.  This is what happens when passion 
and talent meet commitment.  
This is why our clients become friends.

The 5th anniversary of Living Design is 
celebrated with a new website, and a sublime 
display at the Home and Garden Show.

Annett Todt  
Director

P (03) 544 1878
e annett@livingdesign.co.nz

a 71 Trafalgar Road, Mahana, 
Nelson 7173 W www.livingdesign.co.nz
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Richard Oswald 
Director 

P 0800 890 146
e info@nextgenenergy.co.nz W www.nextgenenergy.co.nz

NextGen Energy 

NextGen Energy, a ‘business for social good’, 
has been created with one simple goal: to give 
back. We are a full-service utility company that 
provides electricity to customers, and returns 
all the net profits to local schools, community 
organisations and customers.

Based in Nelson, NextGen Energy will;

• Contribute to solar4schools™ and 
community-based energy projects 

• Create a national Fuel Poverty fund for 
families that are struggling 

• Donate to local registered charities chosen 
by our customers 

• Give cash back to every customer, twice 
each year

Launching later in 2015, our business model is 
not one that seeks to maximise profits. 

It’s about shaping the next generation of 
business practice, where people cooperate 
to create benefits for good causes with their 
purchasing power. And it’s about delivering 
on these principles without added costs to 
our customers.

Opt4 Personnel

Why use Temporary Labour?

• Flexibility - Easily able to supplement 
your existing workforce to meet increased 
demand, or short-term ‘help!’ situations.

• Contingency - Effective on-call backup 
24/7 to cover absenteeism, sickness, injury 
or holidays.

• Productivity - Cost is affordably 
proportionate to output.

• Ease - Be relieved of employee 
administration and employment relations 

issues, the hourly rate is all-inclusive of ACC, 
holiday pay and related costs. Just pay one 
invoice, we do the rest.

• Focus - Our efficiency in managing 
personnel allows you to focus on achieving 
your business goals.

• Suitability - Ability to use or change 
people according to your performance 
criteria and draw on a broad range of skills 
and experience.

Jack Halpin 
Sales & Administration Support 

P (03) 546 7164
m 021 706 731

e nelsonstaff@opt4.co.nz
W www.opt4.co.nz

SaveAwatt 

Epic Energy 2015 Ltd has partnered  with 
energy broker SaveAwatt Ltd. 

We work with businesses to ensure that 
they have the best energy costs, both with 
electricity and gas. The process is very simple. 
The customer agrees for us to act on their 
behalf, we then bundle their energy use in a 
sophisticated way with other users and put it 
to tender on the open market. 

If we can’t get a win for the business there is no 
cost, if this is the case it is nice  for the client to 

have peace of mind that they already have the 
best deal. 

If we can secure a win then we share the 
winnings  80% - 20% with the client taking 
the 80%.

Easy as that, literally only takes 15 or so 
minutes of your time. 

If your business is spending $1,500+ a month or 
there a bouts on energy and you are interested 
in reducing your out goings,  give me a call to 
make an appointment. 

Brian Dawson 

m 021 192 6421 e brian.epicenergy@gmail.com
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PROUD TO BE A COMMUNICATION SPONSOR OF THE NELSON TASMAN CHAMBER OF COMMERCE

CROMBIE LOCKWOOD (NZ) LIMITED
14 Oxford Street, Richmond — Phone: 03 543 9021 — Website: www.crombielockwood.co.nz

“Commercial, Domestic, Life & Health Insurance 
– we have got it all covered; have you??  

Contact us now for a free, no-obligation quote.”

Eunice Creswell 
Vocational Consultant

P (03)  539 6325
F (03) 539 6326

m 0273 474 018
e info@vocationalinsight.co.nz

a Shop 2, The Sands 
623 Rocks Road, Tahunanui, Nelson

Vocational Insight 

Vocational Insight helps people get back 
to work as soon as possible after an injury 
or if this is not possible then we will assist 
with the preparation needed to find new 
employment. Vocational rehabilitation is 
achieved with our multi-disciplinary team 
of Career Consultants and a Physiotherapist 
who work alongside other health and training 
professionals to aid staying at work or gaining 
new skills and providing job search assistance 

for employment opportunities in another 
position. The assistance we provide depends 
on an individual’s needs and a tailored 
rehabilitation plan is designed  to target a 
successful return to work. Vocational Insight 
also provides private Career Guidance services 
and pre-employment assistance including CV 
preparation, and advice and mentoring in the 
job search and interview process.

NEW ZEALAND’S LEADING 
SHOPIFY EXPERTS

LUCID.CO.NZ
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4 areas to consider before downloading 
Windows 10

Do you have a computer 
running Windows 7 or 8? 

Have you heard about the soon 
to be released Windows 10? 

Unsure whether Windows 10 is 
right for your business?

If you’ve been keeping your computer up to 

date, you may have noticed the Windows 

Icon that has appeared in the notification 

area of your taskbar.

Clicking on this icon will allow you to register 

for a free download of Windows 10, which is 

released on the 29th July. 

Although it’s an enticing offer, we 

recommend you consider the implications it 

may have on business, before diving on in. 

What types of questions do you need to 

be asking?

Here are 4 areas businesses need 
to consider, before downloading 
Windows 10:

• Don’t rush. The free upgrade is for 12 

months, so you have plenty of time to 

decide whether the new Windows is right 

for you.

• Compatibility. Consider compatibility 

issues with your Line of Business 

applications, such as finance, payroll and 

any production systems you are currently 

using. This is a timely opportunity to look 

at alternative Cloud Service providers, 

or to speak with your existing providers 

about their future plans.

• Hardware. Microsoft have made this 

a free upgrade for Windows 7 users, 

so if you’re using an older computer, 

there’s a possibility that the on-board 

components won’t work with the new 

Operating System. 

• Other devices. You will also need to 

consider whether other devices will be 

affected - such as printers, multi-function 

copiers and any other connected pieces 

of hardware that are core to how your 

business operates.

Once you have considered the areas above, 

you can start planning the implementation 

of Windows 10 in your business. 

For those of you who made the move to 

Windows 8 and did not enjoy the experience, 

Windows 10 should bring back memories of 

happier times. 

Feature wise, Windows 10 is the new 

Windows 7 – it’s robust, easy to use and free. 

The Start menu is also back - bigger, better 

and stronger than before. 

Add to that a raft of new features, including 

Cortana (think ‘Siri for Windows’), a new 

internet browser that allows you to write or 

type notes on webpages and easily share 

with others, and other tools that enable 

seamless ‘multitasking’ to help you just get 

things done, it looks like Microsoft may have 

finally nailed it.

If you want to know more about Windows 

10, or need support answering the questions 

above, get in touch with one of the BlueBerry 

Bunch – we would love to hear from you.

For more information, please contact:

tel (03)  548 4923 

Web www.blueberryit.co.nz

BUSINESS 
AWARDS

CHAMBER of COMMERCE
N E L S O N  TA S M A N 

WINNER

Feature wise, 
Windows 10 is the new 
Windows 7 – it’s robust, 
easy to use and free. 
The Start menu is also 
back - bigger, better and 
stronger than before. 

Proud Supporters of
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At the beginning of the Nelson StartUp weekend, 

Craig Agnew went in with a vague idea for a business 

he wasn’t intending to pitch. Just 54 hours later, 

the Educational Developer at Nelson Marlborough 

Institute of Technology (NMIT) had a team, a business 

plan and a working prototype of his product.

New Business Launched from 
Nelson StartUp Weekend 

UPSKILL ON THE JOB OR IN 
YOUR BUSINESS WITH NMIT

A world class education is closer than you think

nmit.ac.nz/smart-business
Choose from Flexi, Online or Part time studies:

F O PFlexi Online Part time

> Learn towards a qualification
> Improve your career status

Smart business training
Why upskill?

We offer professional development 
that reflects the needs and challenges 
faced by local people every day. 

> Maximise business potential
> Better skilled staff

Start Up weekend participants in G block at NMIT.

The inaugural INNOVATE Nelson StartUp 

weekend was held at NMIT’s Nelson Campus in 

June. The marathon event saw 55 entrepreneurs, 

designers and developers coming together 

to pitch, build and pitch again their finished 

ideas over a weekend. Two of the projects were 

announced as equal winners – Craig’s team 

Bleeep (for their model to provide an overlay 

on films to make them more family-friendly) 

and Keen, for their new concept to connect 

employers and temporary workers. 

Craig Agnew says the weekend was a “fantastic 

and full on” experience with very little sleep.

“But it was such a great amount of energy, it 

was very cool. The main benefit for me was 

the realisation of an idea and realising that it 

is entirely possible in a weekend and in Nelson 

to actually come up with quite a large number 

of really interesting innovative ideas. We were 

really pushed out of our comfort zones in terms 

of our thinking,” he says.

The team included Craig, Paul Devine - who 

is also at NMIT in the Flexible Learning team, 

Rebekah Siame (an NMIT 

graduate) who is involved 

in social media and 

marketing and two NMIT 

Information Technology 

graduates - David 

Hutchinson, and Eddy 

Cowdrey. 

Craig says if it wasn’t for the StartUp weekend, 

it’s unlikely he would have taken the idea any 

further. “I knew it was technically possible, but I 

wouldn’t have known how to go about actually 

doing it. A big part of the weekend was also 

about building a business model around the 

idea which is something I don’t have much 

experience in.”

A pivotal moment during the StartUp weekend 

came late on the Friday night. “We had to start 

the ‘validation’ part of our product where we 

test the idea with people,” explains Craig. “We 

were sitting there thinking ‘well, it’s almost 

midnight, we’re not going to be able to talk to 

anyone at this time,’ and the mentor that was 

with us said ‘well it’s not midnight on the west 

coast of the United States or the UK’. So we 

actually got on the phone and rang a few people 

including the UK censor’s office. I don’t think it 

was actually about contacting the censor, it was 

about pushing us out of our limited thinking.”

Bleeep’s prize package includes free office 

space, business and accountancy advice and 

places on an INNOVATE Co-Starters course 

starting in Nelson in August.

INNOVATE is the new regional entrepreneur 

activator, supported by the Nelson City Council, 

the Nelson Regional Economic Development 

Agency and NMIT, as part of their investment 

in regional growth. INNOVATE’s first event was 

the inaugural Nelson Start-up Weekend held in 

June 2015.



Upcoming events
Tues 11 Aug 

Exporters Seminar
Venue: Vines Room Petite Fleur at Seifried 
Estate, Appleby

Time: 12noon – 2.00pm

Lunch included

Members $35* 
Non-Members $50*

Thurs 20 Aug 

Crowd Funding Seminar
Venue: Crowe Horwath,  
72 Trafalgar Street, Nelson

Time: 4.00-6.30pm

Members $35* 
Non-Members $50*

Tues 25 Aug 

BNZ Partners Business After Five
Hosts: Richmond Physiotherapy Centre

Venue: Lower Queen Street Health,  
355 Queen Street, Richmond

Time: 5.30pm – 7pm

Networking and Refreshments

Members only

Wed 26 Aug

Marina Strategy Focus Group
Venue: Tasman Bay Cruising Club  
(The Red Shed)

Time: 4.00pm – 6.00pm

Cash Bar

All welcome

Tues 1 Sept 

Air New Zealand  Chamber Luncheon
Guest Speaker: Christopher Luxon,  
Chief Executive Air NZ

Venue: Trailways Hotel, 66 Trafalgar 
Street, Nelson

Time: 12noon – 1.30pm

Members Free

Wed 9 Sept

Crowe Horwath Chamber Luncheon
Guest Speaker: Diane Foreman,  
CEO of the Emerald Group

Venue: Maitai Conference Room, 
The Rutherford Hotel, Nelson

Time: 12 noon – 1.30pm

Members $45* 
Non-Members $60*

Wed 30 Sept 

BNZ Partners Business After Five
Hosts: The Mudcastle

Venue: 640 Neudorf Road, Upper Moutere

Time: 5.30pm – 7pm

Networking and Refreshments

Members only

Other dates to diary:
Health & Safety Expo The Suburban Club  
14 October

Business Award Entries close  
25 September

Business Awards Black tie dinner  
6 November

Nelson Tasman Chamber 
of Comerce Business 
Awards dinner
Friday 6 November at The Rutherford 

Hotel 6pm till late

Book your tickets now to 
celebrate and recognise the 
excellence, passion and success 
of businesses in the Nelson 
Tasman region.

The Awards Event provides many 

opportunities for businesses, whether 

it’s networking with some of the region’s 

leading businesses, hosting your clients 

or as reward and recognition for your 

hard working staff, this is an excellent 

opportunity to host your clients and 

stakeholders at this prestigious event. 

Tickets on sale now  

$160 + GST Members and Entrants  

$260+GST Non Members

Dress Code:  

Black Tie/Evening wear

Tickets are limited and sold out last year well 

in advance of the evening. We encourage you 

to get in early to avoid disappointment. The 

ticket price includes admission to the awards 

ceremony, a three course dinner, beverages, 

and entertainment.

To register for functions, go to  
www.commerce.org.nz


